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To udEBNua TTapéxel OTOUG @OITNTEG/TPIEG YVWOEIC OTIC PBacikKEG apxég Tou MAPKETIVYK.
EmmkevTpwveTal oTnV QIAOCOQIa ToU MAPKETIVYK KAl OTOXEUEI VA £EA0OAANICEI OTOUG QOITNTEG/TPIEG
MO TTEPIEKTIKA KAAUWN Twv Bepdtwv tTou oxetiCovral e MAPKETIVYK, WOTE va UTTOPOUV VA TO
EQAPPOOOUY OTOV AVTAYWVICTIKO XWPO TWV ETTIXEIPHTEWV.

Mafnoiakd AtroteAéopara

MeTd TNV OAOKANPWON TOU HABAPATOG oI YOITNTEG/TPIEG avapEvETAl va gival o€ Béon:

- Na avaAuoouv TO OuvOPTTAOTIKO KOOPO TOU  OUYXPOVOU  PAPKETIVYK
(O1 poITnTéG Ba £X0OUV TNV €UKAIPIA VA KATAVOAOOUV OTI TO JAPKETIVYK Eival JEPOG TNG
KaBnuepIvAg Toug Cwng Kal OTI TOV TTEPICTOTEPO KAIPO OTIG TTEPICOOTEPEG ATTO TIG
KOIVWVIKEG OpaoTnEIGTNTEG TOU ATOUOU £@apuoleTal n évvola Tou MAPKETIVYK, dueca
n éuueca)

- Na dnuioupyouv agia kal etkepdEiG TTEAATEIOKEG OXEOEIG, NEOW TNG Bewpiag, Twv
TEXVIKWYVY Kal TwV gpyaAeiwv Tou MKT

- Na katavoouv vai va avaAuouv 1o MepiBaAAov MapkeTivyk (O1 goitnTég 6a kKAnBouv
va TTpoodiopicouv Ta TTEPIBAANOVTIKA Kal KOIVWVIKA TTPOBAANATA TOU onuePIvOU
KOOMOU Kal va Kataypayouv Tov poAo Tou Marketing otnv eAax10TOTTOINCT QUTWY TWV
TTPOBANMATWY)

- Na €gnyfoouv Tov poAo Tou MApkeTivyK 0TO OTPATNYIKO OoXediaoud (O1 poitnTég Ba
pMaBouv Ta BAuata Tng diadikaciag oTpatnyikol oxedIAOUOU Kal TNV avaykn va
avaTtrTuxOei To peiyua JAPKETIVYK PE BAoN TIG avAYKES Kal TIG ETTIOUNIES TWV TTIBAVWV
TTEAOTWV)

- Na digpguvAoouv TPOTTOUG YIO TNV KATAVONOT TWV QyOpWY TWV KATAVOAWTWYV Kal TN
oupTTEPIPOoPA (O1 poITNTES Ba TTPETTEI VA YVWPICOUV TOUG TTAPAYOVTEG TTOU £TTNEEACOUV
™ ouuTTEPIPOPA TWV KATAVOAWTWY Kai va TTPoadlopicouv
TO POAO TTOU £XEI KATAVAAWTHG 0T dladikacia AQYNG atmoQacewy

- Na avaAuoouv o€ BABog OAa Ta TECTEPA OTOIXEID TOU PEIYUATOG HAPKETIVYK

- Na mpoeToipdoouv éva Marketing Plan Tng eTaipeiag fj Tng JApKa TNG €TTIAOYNG TOUG




MpoatraiToUpeva Kavéva Zuvatraitougeva | Kavéva

Mepiexoépevo Mabnuarog

1. H évvoia MApkeTIvyK Kal N @IAoco@ia Kal IOTOPIKA £EENIEN TOU MAPKETIVYK.

2. Z1patnyikog TrpoypapuaTionog Mapketivyk: ‘Evvoia, diadikaoia, avaAuon
XOAPTOPUAGKiWwV

MepiBaAAov MapkeTivyk: Microenvironment & AvdAuon Macroenvironment
KaTtavaAwTIK) oupTtTEPIPOPA: MNpAdTUTTa, TTAPAYOVTEG, TUTTOI KAl diadikaacia

MAnpogopieg kal épeuva MapkeTivyk: ‘Evvola, diadikaoia, TUTTOI, apxIK& Kal
OeuTepofabuia oToixeia, apxikég pEBodol auAloyng dedopévwy, EpyaAcia,
dciyuatoAnyia kal ox€dio.

6. MeTaBAnTéC pIypaTWY MAPKETIVYK (TTPOIOV): OpIcuoi TTPOoIGVTWY, TALIVOUNTEIG
Kal aTToPAcEIC, JapKApIoua, véa diadikaoia avatTugng TpoidvTog, KUKAOG whg
TTPOIOVTWY, MAPKETIVYK UTTNPECIWV.

7. MeTaBANTEG PIYHATWY PHAPKETIVYK (TIUA): ECWTEPIKOI KAl €GWTEPIKOI TTAPAYOVTEG
TTOU £XO0UV ETTITITWOEIG OTIG ATTOPATEIS TIMOAGYNONG, DIATIMWVTAG TIG
TTPOOEYYIOEIG, BIAPOPES OTPATNYIKES TIMOAGYNONG.

8. MeTaBAnTéQ pIypaTwyY MApKeTIvyK (B€on): Alaxegipion kal Uon Tou MAPKETIVYK
TWV dIAUAWYV dIAVOUNG, TNG CUNTTEPIPOPAS KAl TNG OpyAvwong KavaAiwy, Tou
oxediou KavaAiwy, Twv JIOIKNTIKWY UEPIMVWY Kal TG PUOIKNAS OIaVOUNAG.

9. MeTtaBAnTEG PIYHATWY MApKETIVYK (TTpowBNnon): H évvoia Twv OAOKANPWHEVWY
ETTIKOIVWVIWV PAPKETIVYK, TNG IMC diadikaciag kal TG oTpatnyiknig, 1o IMC
Miypa, diagrpion, aueco MApKeTIvyK, TTpowOnNon TTWARCEWY, TIPOCWTTIKA
TTwANonN, dnudoieg oxEoEIC.

10. HBIkA kai KoivwvikA Eubuvn

11. HAekTpovIKO MAPKETIVYK




AlaAégeig, ZuCATnon.

MeBodoAoyia
Ai1daokaAiag
BiBAioypagia
Mpotevéuevn BiBAioypagia
Authors Title Publisher Year ISBN
MdaAAiapng M. Eicaywyr o1o MapkeTIivyk Exd. Z1rapouAn A.E.— | (2001)
I 'Ekdoon
| Y1oxpewTikn BiBAloypagia-Znueioeig AIBAOKwWY
; MéBodoil AgloAdynong
NG Mapouaieg kKal CUPPETOXA 10%
Evdidpeon egéraon 30%
ATopIKN epyacia 20%
TeAikA e€€Taon 40%
Mwooa EAANVIKA




