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ECTS Part Two: Information on Degree Programme
Bachelor of Business Administration in International Bushess
Intercollege, Cyprus

1. Qualification Awarded
Bachelor of Business Administration in International Busines

2. Admissions Requirements
Please refer to Part One (Information on Institution).

3. Educational and Professional Goals

At the bachelor level, the Business Administration iefdnational Business program aims to provide studentsawith
solid foundation in the field of international businessl gmepare them to become effective professionals. The
program is based on both theory and practice with emphasis tp the concepts and techniques necessary for the
thorough understanding of the international businessramwient. Upon graduation the student is ready for an
entry-level position in the industry and services sectodsfar post-graduate studies.

The program aims to provide graduates with the skills ammvledge needed to apply modern business techniques
and a sound understanding of the scientific basis on whéashare built. The emphasis throughout is on a thorough
understanding of the foundations on which modern devedapsest.

It has been designed around theoretical core courses encomgpabsfacets of modern business, a scientific
methodological approach to problem handling and presentatioesearch results, and a practical knowledge and
skills needed to produce graduates capable of meeting the geali@rtoday’s global business environment.

The main objectives of the program are:

¢+ To provide students with a solid basis for further stirdthe field of business, or for entry level positions i
business and industry.

¢ To cultivate an inquisitive mind and a scientific methodaal approach to problem handling.
¢ To provide a sound basis of theoretical knowledge and of gaaapplications which would support the

effective performance, through further work experience, pf@piate professional duties in the industry and
the services sectors.

¢ To enable graduates of the program to work in an intemaltienvironment where globalization is a part of life.
Students who choose to major in this area will cover subjotn an international perspective such as:
international economics, international law, cultural differendaggrnational trade finance, international

marketing information systems, and others.
Towards this end, students will be provided with:

¢ A solid foundation of business core courses providiremtiwith a rounded exposure to the basic facets of
business administration,

¢ Adepth in issues related to international business by reguivem to take a number of concentration courses,

¢ A breadth of additional business courses beyond the specialimeentration area so that they can interact
effectively with other colleagues and understand the multifacetede of business problems.



¢ A number of capstone courses including strategy and bugiuodisy, business simulation and a senior year
project that help students integrate the material from vadousses into a coherent manner properly applied in
the identification and solution of business problemsissiges in a dynamic environment, finally

¢ A strong element of general education that provides studetitsawariety of courses in language expression,
computer literacy, mathematical and quantitative techniques assvedirious aspects of the humanities and the
social sciences.

Students are further encouraged and stimulated to develop:

¢+ A sensitivity to the social, economic, political, ethical aachnological environment within which firms and
organizations operate and compete, and

¢ Personal skills in systematic analysis and critical thinkaxgumentation and the communication of ideas, the
use of quantitative tools, teamwork and cross-culturalerstanding, ethical issues and the application of
creativity.

In addition to acquired generic skills, students are pexviwith a detailed understanding of the international
business framework within which the firm operates as wedheasvays in which domestic and international
economic, political, legal, technological and societal factors dffesiness decision-making. Students are exposed
to:

e Cross-cultural management

* International operations management

« International financial management

* International economic integration

e International Trade Finance

* Risk Management

e Business ethics

e E-business

< Decision-making using quantitative techniques, and

e Global business strategy

Graduates are fully prepared and equipped for entry-les#ipns in industry and services in the private and public
sector. Likely areas for employment include:

* Any local organization that engages in exports or oversgastments

* Any local organization for which the management of its relatips with foreign suppliers or buyers
constitute a critical function

e Large, multinational corporations with operations in¢bantries/regions of interest to the students

« Management consulting organizations

e The public sector, such as the Ministries of Commerce andtmydus

e The commercial departments of Embassies

Based on informal feedback from our students and industpjayers, the employability record is very high and the
quality of their work is highly appreciated.

4. Access to Further Studies
Graduates of the Business Administration in Internati@haliness program are ready for entry in post-graduate

programs. Our program provides a solid theoretical foumddir students to succeed in postgraduate studies
pursuing MBA or specialised MSc programs.



5. The Academic Path — Course Structure.

The Academic Path shows the courses that a student must eoimpdetier to get a Bachelor’'s Degree in Business
Administration in International Business. These courses avapgd into categories which are referred to as
“Requirements” or “Electives”. In all categories, there is a mininauind maximum number of ECTS that must be
satisfied. A Degree is awarded when a student completes athammECTS in each category and a total of 240
ECTS. The Degree is normally completed after 4 years ofThulé studies. In summary, a student must take:

Major Course Requirements 78-84 ECTS
Major Requirements 42-54  ECTS
Major Business Electives 18-36 ECTS
Computer Electives 12-30 ECTS
Math Electives: 12-24 ECTS

Language Expression: 9-18 ECTS
Humanities Electives: 12-30 ECTS
Social Science Electives: 12-30 ECTS
Total EC Required: 240 ECTS



The Academic Path of the International Business programmes given in the next two pages.
The Academic Path

AlA Course ECTS

MAJOR COURSE REQUIREMENTS 78-84
1 | ACCT-110 Accounting | 6R
2 |ACCT-111 Accounting Il 6R
3 |ACCT-211 Managerial Accounting 6R
4 | BADM-230 Business Law 6R
5 | BADM-234 Organizational Behavior 6R
6 | BADM-475 Strategy and Business Policy 6R
7 | ECON-261 Principles of Microeconomics 6R
8 | ECON-262 Principles of Macroeconomics 6R
9 | FIN-266 Managerial Finance 6R
10 | IMGT-488 Operations Management 6R
11 | MGT-281 Introduction to Management 6R
12 | MKTG-291 Marketing 6R
13 | BADM-431 Research Methods in Business 6R
14 | BADM-439 Senior Simulation in Business 6

OR

BADM-493 Final Year Project 6

MAJOR REQUIREMENTS (42-54)
15 | BADM-250 International Business 6
16 | BADM-450 Global Business Strategy 6
17 | BANK-430 International Trade Finance 6
18 | BANK-440 Offshore Practice and Administration 6
19 | FIN-430 International Financial Management 6
20 | ECON-480 International Economic Integration 6
21 | MGT-445 Cross Cultural Management 6
22 | MKTG-390 E-Commerce 6
23 | MKTG-491 International Marketing 6
24 | IMGT-486 Quantitative Methods 6

MAJOR BUSINESS ELECTIVES (18-36)
25 ACCT-350 Business Fraud Prevention 6
26 | BADM-435 Business Risk Management 6
27 | BADM-491 Special Topics in Business 2-6
28 | BANK-445 Insurance 6
29 | COMM-321 Public Relations Principles 6
30 | COMM-322 Public Relations Methods 6
31 | MGT-282 Small Business and Entrepreneurship
32 | MGT-370 Information Systems and IT Maragnt 6
33 | MGT-450 Quality Assurance Management 6
34 | MKTG-360 Selling and Sales Management 6

GENERAL EDUCATION

LANGUAGE EXPRESSION (9-18)




35 | BENG-100 College English 6
36 | ENGL-100 Basic Writing 6
37 | ENGL-101 English Composition 6R
38 | BADM-231 Business Communications 6R
OR
BADM-332 Technical Writing & Research 6
39 | COMM-200 Business and Professional Communication 6R
MATH ELECTIVES (12-30)
40 [ MATH-105 Intermediate Algebra
41 | MATH-150  Finite Mathematics 6
42 [ MATH-160  College Algebra 6
43 [ MATH-190  Calculus and Analytical Geometry | 6
44 [ MATH-191  Calculus and Analytical Geometry I 6
45 | MATH-220  Statistics 6R
46 | MATH-320  Advanced Statistics 6
COMPUTER ELECTIVES (12-30)
47 | COMP-150 Microcomputer Applications 6
48 | COMP-151 Fundamental Concepts of ICT 6
49 | COMP-160 Introduction to Multimedia 6
50 | COMP-161 Interactive Multimedia Development 6
51 | COMP-351 Information Systems Concepts 6
HUMANITIES ELECTIVES (12-30)
52 | DES-110 Introduction to the Visual Arts 6
53 | DES-111 Greek Art 6
54 | ENGL-102 Western World Literature & Comp. 6
55 | HIST-201 World History to 1500 6
56 | HIST-202 World History since 1500 6
57 | HIST-203 Modern Europe 8
58 | HIST-260 Cyprus History & Culture 6
59 | MUS-110 Introduction to Music 6
60 | PHIL-101 Introduction to Philosophy 6
61 | PHIL-120 Ethics 6C
62 | REL-250 Ancient & Medieval Christian Thought 6
SOCIAL SCIENCE ELECTIVES (12-30)
63 | ANTH-105 Cultural Anthropology 6
64 | ESCI-200 Society & Environment 6
65 | PSCI-101 American National Government 6
66 | PSY-110 General Psychology | 6
67 | PSY-111 General Psychology | 6
68 | PSY-210 Social Psychology 6
69 | SOC-101 Principles of Sociology 6
TOTAL NUMBER OF ECTS 240

R = Required

C = Recommended




Semester Breakdown
Year 1

Fall Semester

Course ECTS Course ECTS
ACCT-110 Elementary Accounting | 6 ACCT-111 Accountihg | 6
ECON-261 Principles of Microeconomics 6 COMP-151 Furehdepts of 6
Information Systems and Technology
COMP-150 Microcomputer Applications 6 ECON-262 Principles of | 6
Macroeconomics
ENG-100 Basic Writing 3 ENGL-101 English Composition 3
COMM-200 Bus & Prof Communication 3 BADM-231 Busin€&smmunications| 3
PHIL-120 Ethics 6 SOC-101 Principles of Sociology 6
Total ECTS 30 30
Total ECTS for Year 1 : 60
Year 2
Fall Semester Spring Semester
Course ECTS Course ECTS
ACCT-211 Managerial Accounting 6 BADM-230 Business Law 6
BADM-234 Organizational Behavior 6 MKTG-291 Marketing 6
MGT-281 Introduction to Management 6 MATH-220 Statistics 6
MATH-160 College Algebra 6 BADM-250 International Busises 6
MUS-110 Introduction to Music 6 MGT-282 Small Busiges and| 6
Entrepreneurship
Total ECTS 30 30
Total ECTS for Year 2 : 60
Year 3
Fall Semester Spring Semester
Course ECTS Course ECTS
FIN-266 Managerial Finance 6 IMGT-488 Operations Management6
BADM-435 Business Risk Management 6 Bank-445 Insurance 6
BANK-430 International Trade Finance 6 BADM-431 Research hbdt in| 6
Business
ECON-480 International Economic 6 MKTG-445 Cross-cultural 6
Integration Management
MKTG-491 International Marketing 6 MKTG-390 E-Commerce 6
Total ECTS 30 30
Total ECTS for Year 3 : 60




Year 4

Fall Semester Spring Semester
Course ECTS Course ECTS
BADM-475 Strategy and Business Policy 6 COMP-493 FiredryProject 6
FIN-430 International Financial Management 6 COMM—321 PublicRelations| 6
Principles
IMGT-486 Quantitative Methods 6 MGT-370 Information Systems and |T6
Management
BADM-435 Business Risk Management 6 ESCI-200 Society &rnment 6
MGT-450 Quality Assurance Management 6 PHIL-121 Busindss& 6
Total ECTS 30 30
Total ECTS for Year 4 : 60
Total ECTS Credits: 240

6. Final Examination

A minimum Cumulative Grade Point Average (CPA) of 2.0e(age grade C) is required final year project
(thesis)/ practicum/etc is also required.

7. Examination and Assessment Regulations
7.1 GENERALGRADINGPOLICY

DETAILS REGARDING THE ASSESSMENT OF EACH INDIVIDUALCOURSE ARE GIVEN IN THEECTSSYLLABUS OF
THE COURSE THE TABLE BELOW SHOWS THE GENERAL GRADING POLICY OH NTERCOLLEGE.

Letter Grade Numerical Grade Grade Points
A 93-100 4.0
A- 90-92 3.7
B+ 87-89 3.3
B 83-86 3.0
B- 80-82 2.7
C+ 77-79 2.3
C 73-76 2.0
C- 70-72 1.7
D+ 67-69 1.3
D 63-66 1.0
D- 60-62 0.7
F (Fail) 0-59 0.0
| (Incomplete)* | Some work required to pass




7.2 RECOMMENDEDGRADINGPOLICY

The recommended Policy of the College with respect to examisasind grading is as follows:

Final Examination 30-50%
Tests 15-30%
Term Paper or Projects 15-30%
Mid-Term 30-40%
Homework 0-20%
Quizzes 0-10%
Field Trips 0-10%
Class Attendance & Participation 0-10%

8. ECTS Department Co-ordinator

Name: Ms. Georgia Loizia
Telephone: (357) 22-841677

Fax: (357) 22-357481

E-mail: loizia.g@intercollege.ac.cy
Contact Time: 08:00 — 13:00 Monday-Friday



ECTS Course Syllabus

ACCT-110
School of Business
Intercollege, Cyprus

Course Code Course Title ECTS Credits

ACCT-110 Accounting | 6

Department Semester Lecturer

Business Fall, Spring, Summer Melita Stephanou Charitou
Year of Study Level of Course Language of Instruction

1% Introductory English

Course aims and objectives
The objective if this course is to provides studenth e most important accounting procedures.

Course Content

It is a fundamental course in accounting with emphasis@preparation of the major financial statements of the
organization, such as the income statement and the balance Bhisatourse examines all the necessary steps
needed for the preparation of those statements. The acgpayptie processes to be examined include transactions,
journal, ledger, adjustments, worksheet, trial balance,inaddial statements.

Prerequisite(s)
None

Type of Course
Required:BScBusiness Administration
Elective: All other Programs

Teaching Method
The course is structured around lectures, problem and casssilisrsy individual and group prepared assignments.

Course Teaching Hours
42 hours. The course is delivered during the Fall anch§mémesters in 14-weeks (3 hours/week). During the
Summer session the course is delivered in 7 weeks (6 Wweets/.

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook
Warren, Fees and Reeve, Accountiagi'" Edition, Dryden Press, 2003.

10



ECTS Course Syllabus

ACCT-111
School of Business
Intercollege, Cyprus

Course Code Course Title ECTS Credits
ACCT-111 Accounting Il 6

Department Semester Lecturer

Business Fall, Spring, Summer Ms Marlen Demetriou
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims and Objectives
To introduce students to a variety of Accounting emte that will enrich their knowledge and undemitag of
financial accounting and costing decisions thatagars usually have to take.

Course Content

Introduction to a variety of Accounting conceptgired to cash control systems, receivables, inviestopayroll system,
accounting for corporations and cash flow statemeévibre specifically the following topics are covere@ontrol of
cash receipts, bank accounts and bank reconciliation, petty dassification and internal control of receivables,
uncollectible receivables and discounting notes receivablentory costing methods under the perpetual and the
periodic system as well as comparison of the methods for maaladecisions. Fixed assets and accounting for
depreciation, disposal of fixed assets and intangible af8atgoll and payroll taxes, accounting systems for payroll
and employees’ fringe benefits. Capital stock transactionsdandends of corporations, issuing of stock and
treasury stock transactions as well as reporting of stocktsdldquity. Statements of cash flow with the direct and
indirect method.

Prerequisite(s)
ACCT-110 Accounting .

Type of Course
Required BSc Business Administration
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures, eawtigal exercises and assignments.

Course Teaching Hours
42 lecture hours. The course is delivered during the FalSanidig semesters in 14-weeks (3 hours/week). During
the Summer session the course is delivered in 7 weeksi(6/\veek).

Assessment
Homework: 10%, First-Terst: 25%, Second-Test: 25%alfxam: 40%

Required Textbook
Warren, Fees and Reeve, Accountiggi® Edition, Dryden Press, 2003

Recommended Reading
WebTutor Advantage on WebCT.

11



ECTS Course Syllabus

ACCT-211
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
ACCT-211 Managerial Accounting 6

Department Semester Lecturer

Business Fall, Spring, Summer Ms Melpo lacovidou
Year of Study Level of Course Language of Instruction
2" Intermediate English

Course Aims and Objectives
To introduce students to the concepts of Cost and Managt Accounting and familiarize them with basic tools
for managerial use.

Course Content

It is a fundamental course in accounting with emphasis onaocmstmanagerial accounting. This course examines
fundamental issues in cost and Managerial accountingsuch &s cbsisterms and cost concepts, costing systems,
cost behavior and estimation, cost-volume-profit analgsi Break-even analysis, decision-making, relevant costs,
Capital Expenditure decisions and cash flow analysis.

Prerequisite(s)
ACCT-110, Accounting |; ACCT-111 Accounting Il

Type of Course
Required BSc Business Administration
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures ritilscand practical exercises and assignments.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivengagdine Fall and Spring semesters in 14-weeks (3
hours/week). During the Summer session the course iedsdi in 7 weeks (6 hours/week).

Assessment
Homework: 15% Mid-Term: 40% Final Exam: 40% Participatét

Required Textbook
Garrison and Noreen, Managerial Accounting0 ed, 2000.

Recommended Reading
Horgreen, Sundem, Stratton, Introduction to Managementuhticm, .

12



ECTS Course Syllabus

BADM-230 Business Law
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits

BADM-230 Business Law 6

Department Semester Lecturer

Business Fall, Spring, Summer Dr Martha Hayes Sampson
Year of Study Level of Course Language of Instruction

2" Intermediate English

Course Aims and Objectives
By the end of this course the student will be able to:
1. Understand and discuss the rules of law in the businedd;
2. Understand how to make ethical business choices; and
3. ldentify legal issues and apply legal principles to probdé@mations.

Course Content

This course is designed to introduce studentssttetial and ethical aspects of doing businessieBts are introduced to
the concept of law and the process of legal reagorThe course includes an examination of theofagontract, agency,
sales and business organizations.

Prerequisite(s)
None.

Type of Course
required BSc Business Administration
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures, siisons, presentations, and problem-solving activities.

Course Teaching Hours

42 hours (33 hours lectures/presentations + 9 hourdepnofolving). The course is delivered during the Fall and
Spring semesters in 14-weeks (3 hours/week). During tihern session the course is delivered in 7 weeks (6
hours/week).

Assessment
Assigned work: 10% Interim tests: 55% Final Exam: 35%

Required Textbook
Miller & Hollowell, Business Law: Text and Exercisé& ed. West, 2002
Jennings & Murphy (ed.), The New York Times Guide taiBass Law and the Legal Environmafest,2001.

Recommended Reading

Miller & Hollowell, Online Legal Research Guidd" ed., West, 2001
West's Business Law Internet Activities

Adams, A., Law for Business Studer®¥ ed., Longman, 2003

13



ECTS Course Syllabus

BADM-234
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-234 Organizational Behavior 6

Department Semester Lecturer

Business Fall, Spring, Summer Dr Nikos Kartakoulis
Year of Study Level of Course Language of Instruction
2" Intermediate English

Course Aims and Objectives
The aim of the course is to develop an understgndfnthe impact that individuals, groups and strrethave on
behavior within the organization and apply this\wfealge to improve an organization’s effectiveness.

Course Contents

The study of behavior in organizations takes péchree levels: The individual (topics include Rdations of
Individual Behavior, Values and Attitudes, Job §atition, Personality and Emotions, Perceptionladididual
Decision Making, Basic Motivation Concepts and Aggtions) the Group (Foundations of Group Behavior,
Understanding Work Teams, Communication, Leader§toprer and Politics, Conflict and Negotiation) émel
Organization (Foundations of Organizational StnestM/ork Design and Technology, Human Resourceiesland
Practices, Organizational Culture, Organizatiort@igje and Stress Management).

Prerequisite(s)
None. Intermediate standing

Type of Course
Required BSc Business Administration
Elective All other programs

Teaching Method
The course is delivered through a combination of lestueal life examples and discussion of fresh rebaa the area.

Course Teaching Hours
The course is delivered during the Fall and Spring sersestet4-weeks (3 hours/week). During the Summer
session the course is delivered in 7 weeks (6 hours/week).

Assessment
Attendance and Participation: 10%, Homework: 20%, Mid-T&®86, Final Exam: 40%.

Required Textbook
Robbins S.P. J.L. Organizational Behayit®th Edition, Prentice Hall

Recommended Reading
International Journal of Organizational Behavior, Journ&mfanizational Behavior Management.
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ECTS Course Syllabus

BADM-431
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-431 Research methods in business 6

Department Semester Lecturer

Business Fall, Spring Dr Andreas Polemitis
Year of Study Level of Course Language of Instruction
4 Advanced English

Course Aims and Objectives
This course prepares students who plan to do Beiior Year Project. Students develop their abtlityconduct
research in a systematic manner in all areas dafiéss

Course Contents

- Introduction to research and the scientific mdtho
- The research process

- Review of literature

- Topic selection and hypothesis formulation

- Research design and expected outcomes

- Sampling

- Data collection methods and questionnaire design
- Data analysis, presentation and interpretation

- The research report

- Report preparation and presentation

Prerequisite(s)
Advanced Standing

Type of Course
Required: BSc Business Administration
Elective: All other programs

Teaching Method
The course is structured around lectures, problem and casesilisrsy individual and group prepared assignments.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivenedgdthe Fall and Spring semesters in 14-weeks (3
hours/week).

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook

- Sekaran, Uma. Research Methods for Businkdsy,

- Turabian, Kate L. A Manual for Writers of Termgdeas, Theses and Dissertatio@hicago, IL: U of Chicago
Press

Recommended Reading
Gibaldi, Joseph. MLA Handbook for Writers of ResbaPapersNew York: Modern Language Association of
America.
- Statistical Package for the Social Sciences 8PS

15



ECTS Course Syllabus

BADM-439
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-439 Senior Simulation in Business 6

Department Semester Lecturer

Business Fall, Spring Mr Marios Christou
Year of Study Level of Course Language of Instruction
4 Advanced English

Course Aims and Objectives
To study business problems integrating the study of adoguconomics, finance, management and marketing. A
computerized management/marketing simulation is used to sigghearning experience.

Course Contents
Single product business, Several team (businesseg)ete against each other, Several periods atgaséd, Decisions
made on pricing, output/sales/inventories, adwegjRR & D, No of workers, Materials etc.

Prerequisite(s)
Senior Standing.

Type of Course
Required BSc Business Administration
Elective All other Programs

Teaching Method
The course is delivered through a hands on experiencéasionuprogram.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivengagdine Fall and Spring semesters in 14-weeks (3
hours/week).

Assessment
CourseWork: 80% Final Presentation:20%

Required Textbook
None. Notes provided by the lecturer.

16



ECTS Course Syllabus

BADM-475
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-475 Strategy and Business Policy 6

Department Semester Lecturer

Business Fall, Spring Dr Panayiotis Laghos
Year of Study Level of Course Language of Instruction
34_4n Advanced English

Course Aims and Objectives

To help students understand how to integrate their ladnye of the various business disciplines and to apply this
knowledge to the planning and managing of strategic busietsties. Emphasis is put on real life cases and
current events and developments.

Course Contents

The course builds on knowledge acquired by theesiisdn other functional areas and integrateskiiisviedge to the
task of designing and executing company stratelgsouighout the course case studies are used te tieddry to real life
situations. Students engage in classroom dialogpeggEntations thast allows them to think criticaib challenge the
views of others, and to support their own positidviere specifically the following topics are coveredieTStrategic
Decision Making Process; Defining the Company’s Missionalgsis of the External and Internal Environments;
Formulating Long-term Objectives and Grand Strategieafe®ty Implementation: Strategic Control and Continuous
Improvement.

Prerequisite(s)
Advanced standing.

Type of Course
Required BSc Business Administration
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures, clasagbions, case studies, assignments and group projects

Course Teaching Hours
42 hours. The course is delivered during the Fall and @pemesters in 14-weeks (3 hours/week).

Assessment
Case & Project Assignement: 35% Mid-Term: 20% Final Ex288% Class Participation: 10%

Required Textbook
Pearce P.J., Robinson A.B., Strategic Managen88ri&dition. McGraw Hill/lrwin, 2003

Recommended Reading
Other Strategic Management books; business magazines; lsusiotisns of newspapers

17



ECTS Course Syllabus

BADM-493
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits

BADM-493 Final Year Project 6

Department Semester Lecturer

Business Fall, Spring, Summer Dr George Christodesli
Year of Study Level of Course Language of Instruction
4 Advanced English

Course Aims and Objectives

To provide the student with an opportunity to intggrhis/her knowledge and understasnding of the vabigsisess
related courses into a project that can be implementable in aligaress situation, or to review a given business
problem.

Course Contents

Primary or secondary research; study of a firmnandustry or a business topic both from a thecakts well as from a
practical business point of view; writing a progestructured and documented report in effectiveligimg

The specific topics to be covered would relatéhtoitems contained in the student’'s Proposalasutd be approved
by the “Student Project Advisor”. As the variouy ldhapters of the Report would be prepared, theysabmitted for
comments by the Advisor. The Project Report, tagrettith a final presentation which is in the forfradl5-20 minutes
oral presentation, is assessed by a three-persoimi@tee. Following a satisfactory outcome, the shidsubmits the
Final Copy of his/her Report as an evidence ofwtbek done.

Prerequisite(s)
Advanced standing

Type of Course
It is a requirement for graduation that a student sheitietr unertake a Final Year Project or a Business Simulation
project

Teaching Method

The Student Advisor offers guidance both through tkaeisof General and Specific Guidelines as well as by
holding 3-4 sessions with the student to review thaditp the structure and the style of the way the varahapters

are developed and written.

Course Teaching Hours
The work involved requires a time input by the studsmiivalent to that of a 6 ECTS course, though the actual
number of hours of work would, in practice, be substamtiaibre.

Assessment
The assessment is based on the quality of the work asinemhia the Report , on the way the student presents the
key items and findings of his project and on the undedstigrshown of the various concepts involved.

Required Textbook
None is required. However standard Guidelines are issuibe tstudent.

Recommended Reading
None; however past Final Year Projects kept in the Libray help as references.

18



ECTS Course Syllabus

ECON-261
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits

ECON-261 Principles of Microeconomics 6

Department Semester Lecturer

Business Fall, Spring, Summer Dr Maria Krambia-Kapardis
Year of Study Level of Course Language of Instruction

1% Introductory English

Course Aims and Objectives

This is an introductory course in microeconomics; it helpglents to develop a basic understanding on
microeconomic principles and thoughts. In particular, théestlwill introduce students to the workings of the
economy at the micro level and will provide them with the bemkgd information they need to understand and
evaluate economic events

Course Contents

Introduction to microeconomic concepts, scarcity, choice, dppidy cost, economic growth, demand and supply
models, elasticity, consumer behaviour, efficiency, firm outpnd costs, perfect competition, monopoly,
monopolistic competition, oligopoly, factor markets.

Prerequisite(s)
None

Type of Course
Required BSc Business Administration
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures, praetkestises and assignments.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivengagdine Fall and Spring semesters in 14-weeks (3
hours/week). During the Summer session the course iedsdi in 7 weeks (6 hours/week).

Assessment
Midterm (30%), Term paper (15%), Final Exam (45%), Ctamsicipation (10%).

Required Textbook
Parkin, M., M. Powell, and K. Matthews, Economi6$ edition, Addison-Wesley, 2003

Recommended Reading
The Financial Times, The Economist
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ECTS Course Syllabus

ECON-262
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
ECON-262 Principles of Macroeconomics 6

Department Semester Lecturer

Business Fall, Spring, Summer Dr Spyros Hadjidakis
Year of Study Level of Course Language of Instruction
15td Advanced English

Course Aims and Objectives

Through an introduction to macroeconomic theory, the coairss to help students develop their analytical and
critical skills and their ability to conceptualise real-liferaemic situations as well as to understand how to use the
macroeconomic indicators and the working of the economy.

Course Contents

Introduction to macroeconomic concepts, Gross Domestic Prothagx numbers, inflation employment and
unemployment, aggregate supply, aggregate demand, expemdititiiers, fiscal policy, money in the economy,
monetary policy, international trade, balance of payments, egetrates, European union.

Prerequisite(s)
ECON-261 Principles of Microeconomics (recommended)

Type of Course
Required BSc Business Administration
Elective All other Programs

Teaching Method
The course is delivered through a mixture of lectures, praetkestises and assignments.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivangdgdthe Fall and Spring semesters in 14-weeks (3
hours/week). During the Summer session the course iedsdi in 7 weeks (6 hours/week).

Assessment
Midterm (30%), Term Paper (15%), Final Exam (45%), CResicipation (10%).

Required Textbook
Parkin, M., M. Powell, and K. Matthews, Economi6$ edition, Addison-Wesley, 2003

Recommended Reading
The Financial Times, The Economist
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ECTS Course Syllabus

FIN-266
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits

FIN-266 Managerial Finance 6

Department Semester Lecturer

Business Fall, Spring Melita Stephanou Charitou
Year of Study Level of Course Language of Instruction

2" Intermediate English

Course Aims and Objectives

the objective of this course is to provide studentsh witsound understanding and critical appreciation of the
principles of financial management. the course describes mthebry and practice of financial decision making by

corporations, and shown how financial theory can be tseddress practical problems and illuminate institutional
aspects of financial world.

Course Contents

It is a fundamental course in finance with emphasis on finhaoalysis, valuation concepts, investment decisions,
long term financing, and working capital management. Specifiicdoto be covered, include (NPV) and its
application to capital budgeting investment, portfolio tiyeand the CAPM, dividend policy, capital structure, and
valuation of financial securities.

Prerequisite(s)
ACCT-111 Accounting I; ECON-262 Principles of Macroeamits; MATH-220 Statistics

Type of Course
Required: BScBusiness Administration
Elective:All other programs

Teaching Method

The course is structured around lectures, problem and case siissysindividual and group-prepared
assignments.A real application of the concepts learned icahese will be applied to real foreign and Cypriot
organizations.

Course Teaching Hours
56 hours. The course is delivered during the Fall and &pemesters in 14-weeks (4 hours/week).

Asssessment
Project:10% Mid-Term: 40% Final Exam: 50%

Required Textbook
Besley and Brigham, Essentials of Managerial Finad@th Edition, Dryden, 2000.

Recommended Reading

Financial Times and The Economist.
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ECTS Course Syllabus

IMGT-488
Department of Management and MIS
Intercollege, Cyprus

Course Code Course Name ECTS Credits
IMGT-488 Operations Management 6

Department Offered Lecturer

Management and MIS Fall, Spring Panikos Constanti
Year of Study Level of Course Language of Instruction
39 or 4" Advanced English

Course Aims and Objectives
The aim of the course is to provide and understandi the operations function and develop the awem® of the skills
and methods required to create value by transfgrinputs into outputs.

Course Content

Topics discussed in the course include: OperatadsProductivity, Operations Strategy in a GlobatiEonment,
Project Management, Forecasting, Location Stragegyout Strategies, Human resources and Job m)&sigrk
Measurement, Inventory Management, Aggregate RignShort-term Scheduling, Just in Time, Mainteeanc

Prerequisite(s)
MATH-220, MGT-281

Co requisites(s)
None

Type of Course
Compulsory Business Administration
Elective All Programs

Teaching Method
The course is delivered through a mixture of lectures, ctanpab tutorials and practical exercises and assignments.

Course Teaching Hours
42 hours (14-weeks, 3 hours/week).

Assessment
Attendance and Participation: 10%, Homework: 20%, Mid-T&®86, Final Exam: 40%.

Required Textbook
Heizer J., Render B., Operations Management 7th EditientiEe Hall

Recommended Reading
The book’s websitewiww.prenhall.com/heizgrfor homework problems, tests, video cases and receateariind
research.
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ECTS Course Syllabus

MGT-281
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MGT-281 Introduction to Management 6

Department Offered Lecturer

Management and MIS Fall, Spring Harry Kogetsidis
Year of Study Level of Course Language of Instruction
2" Introductory English

Course Aims and Objectives
This course aims to provide an introduction to the basicciples of management and to give students an
understanding of the basic management functions of plgnoiganising, leading and controlling.

Course Content

Managers & Management. Management & National Culture. Foumdatb Planning. Foundations of Decision
Making. Decision Making Methods. Basic Organisation Desigbimffing & Human Resource Management.
Managing Change & Innovation. Understanding Individual Beha & Work Teams. Motivating Employees.
LeadershipFoundations of Control.

Prerequisite(s)
Sophomore standing.

Co requisites(s)
None.

Status of Course
Compulsory Business Administration Concentration Management
Elective All other programs

Teaching Method

The course is delivered through a combination of lectureseméhar work, with group work and student interaction
being important parts of the learning process. Studentbwiidisked to form small groups and discuss management
issues using the material introduced in the lecture agda gui

Course Teaching Hours
42 hours a semester inclusive of formal lectures and semioid. The course is delivered during the Fall and
Spring semesters in 14-weeks (3 hours/week).

Assessment
Test 1: 20%, Test 2: 30%, Final examination: 50%

Required Textbook
Griffin, Ricky W. Management 7th ed. Boston: HoughtoMifflin ~ Company. 2002.
(ISBN 0-618-11360-6)

Robbins, S. and D. Decenzo, Fundamentals of Management,gdgidition, Prentice Hall, 2004.
Recommended Reading
Students are encouraged to refer to other management textheaksll as the business section of newspapers and

other business magazines, and to use them as additionabréadims course. The Internet also provides a great
source of interesting material directly related to the course
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ECTS Course Syllabus

MKTG-291
Department of Business Administration
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MKTG-291 Marketing 6

Department Offered Lecturer

Business Administration Fall, Spring Dr Alkis Thrassou
Year of Study Level of Course Language of Instruction
2nd Intermediate English

Course Aims

To provide the students with a comprehensive understmafithe Marketing Concept, Philosophy, Practice and
Processes. Major emphasis is placed on the elements of the iktaNét.

Course Contents

The course provides a first contact with Marketing, itgogbphy, its principles, its processes and its termipoldt
covers most major aspects of the subject such as The Markatingept & Philosophy, Strategic Market Planning,
The Marketing Environment, Consumer Buyer Behaviour, Margetnd Society, Marketing Information &
Research, and especially a comprehensive study of the elem#resMdrketing Mix (Product, Price, Place,
Promotion).

Prerequisite(s)
None

Type of Course
Requirement: All Business Programmes

Teaching Method
The course is to be delivered through a mixture of lectutissussions, project-work & presentations, article
reviews, case studies and external/guest lecture(s)

Course Teaching Hours
42 hours. The course is delivered during the Fall and @pemesters in 14-weeks (3 hours/week).

Assessment

Mid-Term Exam 30%
Project Work / Presentation 10%
Final Exam 50%
Class Participation 10%

Required Textbook
Kotler, Armstrong, Saunders & Wong: Principles of Metig, 3 European Edition, Prentice Hall 2002, ISBN 0-
273-64662-1

Recommended Reading
Marketing & management-related academic journals, The Financial ,Tiimes Economy & Finance Newspapers
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ECTS Course Syllabus

BADM 250
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-250 International Business 6

Department Semester Lecturer

Business Fall, Spring, Dr Marios Katsioloudis
Year of Study Level of Course Language of Instruction
2" Intermediate English

Course Aims and Objectives
Introducing the students to the nature of internationsiness, in terms of international trade and foreign imvesst
worldwide.

Course Contents

This course aims at introducing the students to theaafuinternational business in terms of internationaletrad
foreign investment worldwide. Topic areas include economicriggeoon international trade, international
sociocultural and socioeconomic environmental parameters,cpbldand legal limitations and incentives. This
course places emphasis on international and in particulantexpdrade, while concentrating on international
marketing policies and practices.

Prerequisite(s)
MGT-281 Introduction to Management; ECON-262 Macroeconomics

Type of Course
Concentration ElectiveBusiness Administration (Management and Marketing)
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures, eatipal exercises and assignments.

Course Teaching Hours
42 hours (18 hours lectures/presentations + 24 hoursalaopiwork). The course is delivered during the Fall and
Spring semesters in 14-weeks (3 hours/week).

Assessment
Homework: 30% Mid-Term: 30% Final Exam: 40%

Required Textbook
Ball Donald A. and Wendell H. McCulloch Jr. InternationakBess: The Challenge of Global Competitighed.
Irwin McGraw-Hill, 2002.

Recommended Reading
Business Journals, Magazines and Newspapers.
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ECTS Course Syllabus

BADM-450 Global Business Strategy
Department of Management and MIS
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-450 Global Business Strategy 6

Department Offered Lecturer

Management and MIS As needed Dr. M. Katsioloudes
Year of Study Level of Course Language of Instruction
39 or 4" Advanced English

Course Aims and Objectives

This course aims to expose students to key global eméotal factors and issues impacting on the development of
international business. Major topics include: globalizatibnusiness; national differences in the political, social and
legal environment; political and country risk; cultural diéfleces and their impact on international business; ethical
issues in international business; international trade isthessy and politics of foreign direct investment;
international competitiveness; the internationalization ofrtassi activities and the development of multinational
enterprises; foreign exchange markets; the international mgrsgstem and development of the global capital
market.

Course Content
1. Global Business Environment
2. Managing Across Cultures
3. Global Political and Economic Analysis
4. Multinational Operations
5. Managerial Decisions and Control
6. International Trade Issues
7. Foreign Exchange Markets
8. Global Capital Markets
9. Global Marketing Management
10. Regional Business Environments

Prerequisite(s)
Senior Standing

Type of Course
Compulsory Business Administration International Business
Elective Other programs

Teaching Methods
The course is delivered through a mixture of lectures, cadiestdiscussions and presentations.

Course Teaching Hours
42 hours.

Assessment
Assignments: 20% Tests: 30-40% Final Exam: 40-50%

Required Textbooks

R. E. Grosse (EdY.hunderbird on Global Business Strated¥iley, John & Sons, Incorporated / January 2000
J. R. Smith and P. A. Golden, Corporation: A GlobasiBass Simulation™, Prentice Hall, 1998.

R. John , N. Grimwade and H. Cox (EdS)obal Business Strategfhomson Learning 1997

BADM-450
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ECTS Course Syllabus

BANK-430 International Trade Finance
Department of Accounting & Banking
Intercollege, Cyprus

Course Code Course Title ECTS Credits
BANK-430 International Trade Finance 6

Department Semester Lecturer

Accounting & Banking Fall, Spring Mr Costas Loizides
Year of Study Level of Course Language of Instruction
4 Advanced English

Course Aims and Objectives
To develop knowledge and understanding of the ways imhwiniternational trade is undertaken, settled and
financed, and understand the international payment system.

Course Contents
The course covers topics such as the risk managesmetices, multilateral versus bilateral tradpetyand uses of bills
of exchange, methods of trading promotion, findregavices from banks and other sources..

Prerequisite(s)
None

Type of Course
Major: Banking, Business Administration.

Teaching Methods

The course is delivered through a mixture of lectures, prasmm, tutorials and practical exercises and
assignments.

Course Teaching Hours

42 hours (24 hours lectures/presentations + 18 houmsalstand practical exercises). The course is delivered during
the Fall and Spring semesters in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30% Final Exam: 50%

Required Textbook
Chartered Institute of Bankers (CIB), International TrRgtence, 2004.

Recommended Reading
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ECTS Course Syllabus

BANK-440 Offshore Practice and Administration
Department of Accounting & Banking
Intercollege, Cyprus

Course Code Course Title ECTS Credits

BANK-440 Offshore Practice and Administration 6

Department Semester Lecturer

Accounting & Banking Fall, Spring Mr Avraam Hadjihannas
Year of Study Level of Course Language of Instruction
4 Advanced English

Course Aims and Objectives
To develop knowledge and understanding of the prirgijpleolved including company administration, trusteeship,
investment work, and an introduction to offshore penaiwh unit trusts.

Course Contents
The course covers topics such as the introduaiaifshore business, offshore company managenmasteé business,
and offshore investment management..

Prerequisite(s)
None

Type of Course
Major: Banking, Business Administration.

Teaching Methods

The course is delivered through a mixture of lectures, prsmm, tutorials and practical exercises and
assignments.

Course Teaching Hours

42 hours (24 hours lectures/presentations + 18 houmsalstand practical exercises). The course is delivered during
the Fall and Spring semesters in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30% Final Exam: 50%

Required Textbook
Chartered Institute of Bankers (CIB), Offshore Practice ashahiAistration, 2004.

Recommended Reading
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ECTS Course Syllabus

ECON-480
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
ECON-480 International Economic Integration 6

Department Semester Lecturer

Business Spring Dr Spyros Hadjidakis
Year of Study Level of Course Language of Instruction
3. 4n Advanced English

Course Aims and Objectives

The basic objective of this course is to examine the thaadyimplications of economic integration and the various
efforts around the world to form free trade areas, common nsagket other regional economic groups. Special
emphasis is given to the European Union, its developrpelities, challenges and future.

Course Contents

Theory of economic integration, customs unions, trade oreatiade diversion, monetary integration, optimum
currency areas, economics of the single market, competition andtriadl policies, regional policy, common
agricultural policy, social policy, monetary union and theeu

Prerequisite(s)
ECON-262 Principles of Macroeconomics

Type of Course
Concentratiorelective:Economics and Finance, Management (BSc Business Admiioisjrat
Elective All other Programs

Teaching Method
The course is delivered through a mixture of lectures, erolaind case discussions.

Course Teaching Hours
42 hours ( lectures/presentations and tutorials). Theseds delivered during the Spring semester in 14-weeks (3
hours/week).

Assessment
Midterm (20%), Term Paper (30%), Final Exam (40%), CReasicipation (10%).

Required Textbook
HiTIRIS, T., EUROPEANUNION EcONOMICS 5™ EDITION, PRENTICEHALL , 2003

Recommended Reading
El-Agraa, Ali M., The European Union: Economics and &e$ Financial Times/Prentice Hall, 2001
http://europa.eu.int
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ECTS Course Syllabus

FIN-430
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
FIN-430 International Financial 6

Management
Department Semester Lecturer
Business Fall Mr Marios Christou
Year of Study Level of Course Language of Instruction
3. 4n Advanced English

Course Aims and Objectives
To introduce students to the international dimension énfithancial environment, exchange rates and risks, short-
term assets and long-term asset management as well as in banking.

Course Content

Introduction to the following topics: Multination&linancial Management, International Flow of Fuads Financial
Markets, Exchange Rates, Futures and Options, Bgeh@ate Behavior, Government Influence on Inffatlexchange
Rate Risk Exposure and Management, InternationattSierm Financing and Cash Management, Direct ¢fore
Investment, Multinational Capital Budgeting and geFferm Financing, Country Risk Analysis, InternatibBanking.

Prerequisite(s)
ECON-262 Macroeconomics, FIN-266 Managerial Finance

Type of Course
Concentration ElectiveEconomics and Finance (BSc Business Administration)
Elective All other programs

Teaching Method
The course is delivered through a mixture of lectures anginasents.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delidergty the Fall semester in 14-weeks (3 hours/week).

Assessment
Assignmets:20%, Participation:10%, Midterm ExaminatB0%, Final Exam: 40%

Required Textbook
Cheol, E., International Financial Manageméft ed., McGraw Hill, 2002.

Recommended Reading
Finacial Managemet, Paper 14 ACCA,
Lecturer’s Notes.
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ECTS Course Syllabus

IMGT-486
Department of Management and MIS
Intercollege, Cyprus

Course Code Course Name ECTS Credits
IMGT-486 Quantitative Methods 6

Department Offered Lecturer

Management and MIS Fall, Spring Harry Kogetsidis
Year of Study Level of Course Language of Instruction
39 or 4" Advanced English

Course Aims and Objectives

This course aims to provide an introduction to Quantiallethods, as they are used in Business and Management.
The course takes a business perspective and concentratesvoguantitative methods can be used in decision
making and problem solving.

Course Content

The course has three parts. The first part introduces stuttetite basic principles ébrecastingand familiarises
them with a number of statistical forecasting methods. Thendguart introduces students to the basic principles of
linear programmingand shows how optimisation techniques can be used to &olire maximisation and
minimisation problems concerning the allocation of resouiides third part introduces students to the basic ideas of
project schedulingand shows how managers can make use of project schedulisgnterder to plan and schedule
projects that consist of numerous tasks or activities.

Prerequisite(s)
MATH-220.

Co requisites(s)
None.

Type of Course
Major Elective Business Administration Concetration: Management
Elective Business Administration ( Marketing, and Managemendrimétion Systems).

Teaching Method

The course is delivered through a combination of lecturessandnar work. All sessions include a number of
problems, which aim to give students the opportunitafply the methods introduced in the lecture to business
problems and to propose policy alternatives.

Course Teaching Hours
42 hours a semester inclusive of formal lectures and semioid. The course is delivered during the Fall and
Spring semesters in 14-weeks (3 hours/week).

Assessment
Mid-term examination: 40% Final examination: 60%

Required Textbook
The Quantitative Methods Course Handbook written by therlerctsi used as the required text for this course. This
is 136-page document, which includes all the material eo\vierthis course.

Recommended Reading

Students are encouraged to refer to any quantitative methaaisagement science textbooks which cover the topics
of forecasting, linear programming and project schedulimgtamise them as additional reading for this course.
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ECTS Course Syllabus

MGT-445 Cross Cultural Management
Department of Management and MIS
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MGT-445 Cross Cultural Management 6

Department Offered Lecturer

Management and MIS As needed Dr. M. Katsioloudes
Year of Study Level of Course Language of Instruction
39 or 4" Advanced English

Course Aims and Objectives

This course aims to provide participants with an iatdllal and an experiential forum for developing the
interpersonal, intercultural communications and interactkdls :iecessary for international managers. As we move
into the 2% century, where globalization is dramatically shifting aeechdgraphics are changing, it is vital that our
workforce has a solid and practical understanding ofrttegrelationships between the self and world economy. The
ability to communicate cross culturally and understand divpesspectives is a necessity in order to achieve a
competitive advantage in our global economy. This coussenich more than the study of cross-cultural
communication. It involves the study of international bestmpractices and managing diversity in the context of
understanding multicultural and international affairs

Course Content

Social construct of culture, Cultural analysis model
Workforce Trends

Negotiation skills and strategies, Styles of negotiations

Cross Cultural Negotiations, Understanding Chinese grahdse
Culture shock, Acculturation issues, re-entry issues

Global leadership and business ethics

Doing business with North Americans

Doing business with Latin Americans and Asians

Cross Cultural Management Case Study Presentations

NN E

Prerequisite(s)
Senior Standing

Type of Course
Compulsory Business Administration International Business
Elective Other programs

Teaching Methods
The course is delivered through a mixture of lectures, cadiestdiscussions and presentations.

Course Teaching Hours
42 hours.

Assessment
Assignments: 20% Tests: 30-40% Final Exam: 40-50%

Required Textbooks

Philip R. Harris and Robert T. Moran, Managing Ctbifferences (MCD), Gulf Publishing Company, Fifth
Edition., 2000.

32



ECTS Course Syllabus

MKTG-390
Department of Business Administration
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MKTG-390 E-Commerce 6

Department Offered Lecturer

Business Administration Not offered yet

Year of Study Level of Course Language of Instruction
2" to 4" Intermediate / Advanced English

Course Aims :

To enable students gain an understanding in the foltpateas:

- Foundations of electronic Commerce

- Retailing in E-Commerce

- Marketing information systems

- Internet consumers and market research

- Advertisements in E-Commerce

- E-Commerce for service industries

- Business-to-business E-Commerce

- Intranet and extranet

- Marketing potential of multimedia and the Internet
- Electronic payment systems

- E-Commerce strategy and implementation
- Economic and other issues in E-Commerce

Course Description:

The course emphasizes the utilization of recent developrmehtformation Technology (IT) within the context of
business globalization. It critically examines all aspectharketing such as promotion, advertising, distribution,
sales and after-sales service with regard to the advantadedisatlvantages of E-Commerce. The course also
examines the design and development of Marketing Inform&stems.

Prerequisite(s)
MKTG-291

Type of Course
Requirement: BSc in Business Administration (Marketing) BBA in Marketing
Elective: All other Business Programmes

Teaching Method
The course is structured around lectures, problem and casssitismjindividual and group prepared assignments.

Course Teaching Hours
42 hours.

Assessment

Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook

- Turban, E., Lee, J., King, D. and Chung, H.M. Elgit Commerce: A Managerial PerspectiRrentice-
Hall, 2000.

Recommended Reading

- Greenstein, M. and Feinman, T. M. Electronic Commerce: rBgciRisk Management and Control
McGraw-Hill, 2000.

- O'Connor, J. and Clavin, E. Marketing and Informafi@chnology - The Strateqy, Application
and Implementation of IT in Marketind?itman Publishing, 1998.
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ECTS Course Syllabus

MKTG-491
Department of Business Administration
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MKTG-491 International Marketing 6

Department Offered Lecturer

Business Administration Fall, Spring Dr Alkis Thrassou
Year of Study Level of Course Language of Instruction
3d_4n Advanced English

Course Aims

For the students to obtain a broad overview of the dyn@m@omplex subject of international marketing, to
distinguish between international marketing and marketingendbmestic context, to show how different nations
are interdependent within the world economy, and to shmwthe above theory applies to businesses and how the
various marketing functions are modified to suit an intéwnat spectrum of operations

Course Description

The course delivers knowledge on a variation of aspectingetatthe subject, such as: Scope, Context & Challenge
of International Marketing, International Markets and thatelrelationship, People & Culture across the World,
Politics and Laws affecting International Marketing, Globalarkkting Strategy, International Marketing
Intelligence, International Product Policy, Entering a Fordiggrket, International Marketing Communication,
Pricing for International Markets, International MarketingS#rvices, Information Technology for International
Marketing, and International Marketing Management.

Prerequisite(s)
None

Type of Course
Requirement: BSc in Business Administration (Marketing) BBA in Marketing
Elective: All other Business Programmes

Teaching Method
The course is to be delivered through a mixture of lecturissuskions, project-work & presentations, article
reviews, case studies and external/guest lecture(s).

Course Teaching Hours
42 hours. The course is delivered during the Fall and @pemesters in 14-weeks (3 hours/week).

Assessment

Mid-Term Exam 30%
Project Work / Presentation 10%
Final Exam 50%
Class Participation 10%

Required Textbook
Vern Terpstra, Ravi Sarathy, International Marketibgden Press / Harcourt College Publishers, Eighth d@diti

Recommended Reading
Marketing & Management-related academic journals, The EconomistFiffancial Times, International Economy
& Finance Newspapers etc
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ECTS Course Syllabus

ACCT-350 Business Fraud Prevention
Department of Accounting & Banking
Intercollege, Cyprus

Course Code Course Title ECTS Credits
ACCT-350 Business Fraud Prevention 6

Department Semester Lecturer

Accounting & Banking Fall, Spring Dr Maria Kapardis
Year of Study Level of Course Language of Instruction
3 Advanced English

Course Aims and Objectives
To develop knowledge and understanding of the diffasgres of fraud, its aetiology, how it can be preversted
detected.

Course Contents

The course covers topics such as the emergencerpdrate fraud, crime, law and other agendas, aticou for
corporate fraud, regulating and punishing corponati aetiology of fraud, profiling the offenderepention issues,
investigation techniques, and fraud auditing.

Prerequisite(s)
This is an elective for Business students with sophontargling.

Type of Course
Major: Accounting, Business Administration.

Teaching Methods
The course is delivered through a mixture of lectures, pretsmms, tutorials and practical exercises and
assignments.

Course Teaching Hours
42 hours (24 hours lectures/presentations + 18 houmsalstand practical exercises). The course is delivered during
the Fall and Spring semesters in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30% Final Exam: 50%

Required Textbook
Slapper G and Tombs S (1998), Corporate Crime, Longman.

Recommended Reading
Kapardis M, Kapardis A, Kourakis N (2001), Economic Crim€yprus and Greece, Sakkoulas, Athens.
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ECTS Course Syllabus

BADM-435
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-435 Business Risk Management 6

Department Semester Lecturer

European Business Studies; Spring Dr Maria Kapardis
Finance and Economics

Year of Study Level of Course Language of Instruction
3. 4n Advanced English

Course Aims and Objectives

Given that many businesses have grown and the owners amecegsarily the managers it is imperative that
management does behave in an ethical manner and apart from chisylireg normal management tasks he/she also
assesses all business risks ranging from entreprenewgialfien the business gets its forecasts wrong and loses
money) and or non-entrepreneurial (i.e. fire, pollutiofraud).

Course Contents

The course covers topics such as risk management;ragéind assessing risk; ensuring quality and avoiding
liability; preventing environmental pollution; protectiagainst fire; maintaining security; fraud; staying ficiatly
healthy; avoiding computer disaster; market leadership thnasiginanagement; code of Conduct in business.

Prerequisite(s)
Advanced standing

Type of Course

Major Business ElectiveBSc Business Administration in European Business StuB®s;Business Administration
in Finance and Economics.

Elective: All other programs

Teaching Method
The course is structured around lectures, problem and casesilisrgy individual and group prepared assignments.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivengagdine Fall and Spring semesters in 14-weeks (3
hours/week).

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook
Sadgrove K., The complete Guide to Business Risk Manade@ewer, 2004.

Recommended Reading

Paine L.S., Cases in Leadership, Ethics, and Organizatidegtity. McGraw Hill, 1997.

Fridson M.S., Financial Statement Analysis, A Practitich&uide John Wiley, 1996

Schilt H.M., Financial Shenaningans: How to Detect AccognBimmick and Fraud in Financial RepomécGraw
Hill, 1993.
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ECTS Course Syllabus

BADM-491
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
BADM-491 Special Topics in Business 6

Department Semester Lecturer

Business Fall, Spring Dr Andreas Polemitis
Year of Study Level of Course Language of Instruction
3. 4n Advanced English

Course Aims and Objectives

- IMPORTANCE OF AREA OR TOPIC

- Recent developments

- Linkages to established disciplines

- Recent research findings

Prospects for further study or research

Course Content

This course allows students and faculty to exphenwe areas not normally covered in any other cowsstidy specific
topics that are interdisciplinary, of great intém@srecently evolving. The course is taught infthren of seminars
where students are expected to contribute materéhparticipate in class discussion. A written gebjs normally
expected.

Prerequisite(s)
Advanced Standing

Type of Course
Required:BScBusiness Administratian
Elective: All other rograms

Teaching Method
The course is structured around lectures, problem and casesilissjindividual and group prepared assignments.

Course Teaching Hours
42 hours (lectures/presentations ). The course is delivengagdine Fall and Spring semesters in 14-weeks (3
hours/week).

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook

No particular textbook is required but students are egfédotuse a variety of materials including electronic
databases, other secondary data and possibly primary dataf. 8&s&rch bank and Internet access is required.
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ECTS Course Syllabus

BANK-445 Insurance
Department of Accounting & Banking
Intercollege, Cyprus

Course Code Course Title ECTS Credits
BANK-445 Insurance 6

Department Semester Lecturer

Accounting & Banking Fall, Spring Mr Lakis Adamides
Year of Study Level of Course Language of Instruction
4 Advanced English

Course Aims and Objectives
To develop knowledge and understanding of the developamehtole of the insurance industry, the various classes
of insurance and types of provider, and the legislativeremvient.

Course Contents
The course covers topics such as the scope andsgugb insurance, insurance contract, classessofance, personal
insurances, pensions, mortgage, motor and comrhigiigance, and authorization and regulation frmediaries.

Prerequisite(s)
None

Type of Course
Major: Banking, Business Administration.

Teaching Methods

The course is delivered through a mixture of lectures, pras@ms, tutorials and practical exercises and
assignments.

Course Teaching Hours

42 hours (24 hours lectures/presentations + 18 houmsalstand practical exercises). The course is delivered during
the Fall and Spring semesters in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30% Final Exam: 50%

Required Textbook
Chartered Institute of Bankers (CIB), Insurance, 2004.

Recommended Reading
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ECTS Course Syllabus

COMM- 321 Principles of Public Relations
Department of Communications
Intercollege, Cyprus

Course Code Course Title ECTS Credits
COMM-321 Principles of Public Relations 6

Department Semester Lecturer
Communications Fall, Spring, Summer Dr Nayia Roussou
Year of Study Level of Course Language of Instruction
3 Advanced Greek, English

Course Aims and Objectives

The course aims at Introducing the fundamentals and practigasblic relations with emphasis on the concepts,
theories and techniques relevant to the practice of Public &edatincluded in the course aims are the information
about marketing and advertising approaches, enablingttigent to write press releases, as well as giving them a
general knowledge of communication media — PR and Mass Media.

Course Contents

The course includes the Introduction: History and devedoprof Public Relations, as well as the Organizational,
Social and Ethical Context of Public Relations. Model Govems for PR, involving Research, Planning and

Action Programs are studied, together with Research in PR, Research Types, Samples, Usefulness. Different
theories and models of communications are studied, affectibticRDpinion and Communication. Other areas

cover Public Relations/Advertising/Marketing/Propaganda, iMétharacteristics and Techniques, Case studies,
Internal and External Publics and Publics and Media. RanéitNon-profit PR is studies, special trends in Pr today,
PR for multi-cultural Communities and special uses of PiRaytoand Problem solving for crisis situations and

contingency plans for emergency situations are also ptreafourse material.

Prerequisite (s)
BENG.100

Type of course
Major Requirement course for Communications BSective for other Programs.

Teaching Methods
The course is delivered through lectures, practikafcises and viewing video and audio tapes d@Ruiractices and
issues and discussion/analysis of these.

Course Teaching Hours
42 hours of lecturing, combined with all other téag methods. The course is delivered during #ieaRd Spring
semesters in 14 weeks (3 hours/week). During tinenger session the course is delivered in 7 weeke\{is/week.)

Assessment
First Exam: 20% Mid-term: 35% Final Exam: 45%

Required Textbook

Fraser P Seitel, The Practice of Public Relatiofi€dition, 1995, Macmillan Publishing Co. and / or
Frank Jefkins, Public Relations" &dition, 1992, Pitman Publishing Co
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ECTS Course Syllabus

COMM-322 Public Relations Methods
Department of Communications
Intercollege, Cyprus

Course Code Course Title ECTS Credits
COMM-322 Public Relations Method 6

Department Semester Lecturer
Communications Fall, Spring, Summer Ms Tao Papaioannou
Year of Study Level of Course Language of Instruction
3 Advanced English

Course Aims and Objectives

To help students in developing, improving and refinpuplic relations writing skills and media communication
techniques. It also provides students with practical skilts knowledge needed to plan, manage and evaluate public
relations events and programs.

Course Contents

Research and analyze issues and integrate information intdi@neldtions plan; write, prepare/produce and
distribute public relations materials; complete a portfolioafateral materials such as direct mail, news releases,
backgrounders, fact sheets, feature stories, invitations|etevs and brochures; and plan and organize a public
relations program

Prerequisite(s)
COMM-321: Introduction to Public Relations, FundamentaloWledge of practicing public relations with an
emphasis on the various functions of Public relations.

Type of Course
Compulsory Communications
Elective All other Programs

Teaching Method
The course is delivered through a mixture of lecturesgestudiscussions and presentations, practical exercises and
assignments.

Course Teaching Hours
42 hours. The course is delivered during the Fall anch§méemesters in 14-weeks (3 hours/week). During the
Summer session the course is delivered in 6 weeks (6 Wweeis/

Assessment
Case study: 25% Porject: 25% Mid-Term: 25% Final Ex2b8b

Required Textbook
Wilcox, D. & Nolte, L. (2001). Public relations writirend media techniques. Harper Collins: New York.

Recommended Reading

The associated press stylebook and libel manual. Associasst Riew York.
Wilcox, D. (2000). Public relations: Strategies and ¢actiLongman: New York.
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ECTS Course Syllabus

MGT-282
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MGT-282 Small Business & Entrepreneurship 6

Department Offered Lecturer

Management and MIS Not offered yet Yiannos Maltezos
Year of Study Level of Course Language of Instruction
2" Intermediate English

Course Aims and Objectives
This course aims to provide students with a conceptadwork for all aspects of entrepreneurship.

Course Content

Study of role of the entrepreneur in the developmental suo€assmall business. Topics such as choosing the form
of a small business; how to start, acquire, or disposeswfadl business; how to achieve goals through other pgopl
and the ingredients for success are discussed.

- Elements of entrepreneurship - Location & Layout

- The Environment of Business - Purchasing Methods

- Failure and success in small business - Marketing andhidliedising

- Forms of Business Organization - Advertising armhidtion

- Market Positioning - Human Resource Management
- Getting the Right idea - Inventory Control

- Family Business - Accounting Records and Control
- Evaluating Business Ideas - Valuing a Business fa Sal

- Buying an Ongoing Business - Business Expansion

- Preparing a Feasibility Study - Mergers Acquisition

- Starting a new Small Business - Becoming a Limited Gamp

- Raising Capital - Tax Management

- Obtaining a loan - Current Issues in Small Business

Prerequisite(s)
MGT-281

Co requisites(s)
None

Type of Course
Compulsory: Business Administration Concentration Manamgent

Teaching Method
The course is structured around lectures, problem and casssilisrsy individual and group prepared assignments.

Course Teaching Hours
42 hours.

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook
Richard M Hodgetts, Donald F Kuratku, Effective Small Busindanagement'sedition 1998

Recommended Reading
Dan Sternhoff and John F. Burgers Small Business Managémedamentals‘dedition, 1993, McCrawn Hill
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ECTS Course Syllabus

MGT-370 Information Systems and IT Management
Department of Management and MIS
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MGT-370 Information Systems 6
and IT Management
Department Offered Lecturer
Department of Management  Not offered yet Dr. S. Louca
and MIS
Year of Study Level of Course Language of Instruction
3%or 4" Advanced English

Course Aims and Objectives

The course aims to introduce students to the isstibe®w information technology can be exploited,edrinto a
strategic resource and managed successfully imgamization. It examines the importance not onlyechnology per
se, but of people and processes as well, in pkatjcthe role of the top management team, how Iliev@an be
assessed, the structure and capabilities needaddern IT functions, the role of users and spestgalin information
systems development and how to make IT sourcingidas and monitor the results.

Course Contents
e Competitive advantage through IT.
e End-user computing and management of informatiotecs.
e Marketing and IT.
e Information technology and organizations - impant ahanges.
< Organizational transformation and managing change.
e Sourcing IT and IT outsourcing in Europe and théAUS
« IT strategy and management of strategic projects.
* Managing information systems organizations.

Prerequisite(s)
MGT281 and COMP-151

Type of Course
Elective Business Administration (Management Information Systems)

Teaching Methods
The course is structured around lectures, case studiesemghiations.

Course Teaching Hours
42.

Assessment
Test A: 15%, TEST B: 20%, Project: 25%, Final Exam: 40.

Required Textbook
Turban, E. McLean, E. and Wetherbe, J. Informafiechnology for Managemeniphn Wiley & Sons, Inc. 2004,
ISBN 0-471-22967-9.

Recommended Reading
Brady, J. A. Monk, E. and Wagner, B. J. ConceptEimerprise Resource Planning, Pitman Course Téaimo
Thomson Learning, 2001, ISBN 0-619-01593-4.

42



ECTS Course Syllabus

MGT -450
School of Business
Intercollege, Cyprus

Course Code Course Name ECTS Credits

MGT -450 Total Quality Management 6

Department Offered Lecturer

Management and MIS Not offered yet

Year of Study Level of Course Language of Instruction
39 or 4" Advanced English

Course Aims and Objectives

This course aims to address all issues relateatsd quality management from the perspective of agament,
employees, customers and suppliers. It also ainenable students design, organize and measuratycamhvell as
prepare for the ISO 9000 system.

Course Content

- Leadership and commitment - Employee involvemeaining and reward
- Customer focus and contacts - Design of procaratisservices for quality
- Supplier quality - Planning for quality andssm design

- Organizing for quality - Process managementavgment

- Measurement of quality. - System assessment

- Benchmarking - ISO 9000

Prerequisite(s)

MGT -281

Co requisites(s)

None

Type of Course

CompulsoryBusiness Administration Concentration Management.
Elective:All other Programs

Teaching Method
The course is structured around lectures, problem and casessiti;is, individual and group prepared assignments.

Course Teaching Hours
42 hours.

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook
George Stephen ands Weimerskirch, Arnold. Totali@uManagement: Strategies and Techniques Praven
Today’s Most Successful Companidshn Wiley, 1998.

Recommended Reading
Costin, Harry. Strategies for Quality Improvemér®M, Reengineering and ISO 90@ ed. Dryden Press,

1999.
Oakland, John S. Total Quality Management: théerdo improving performancdButterworth-Heinemann,
1993.
Creech, Bill._The Five Pilars of TQM: How to malksal guality management work for yd@enguin Books.
1994.
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ECTS Course Syllabus

MKTG-360
Department of Business Administration
Intercollege, Cyprus

Course Code Course Name ECTS Credits
MKTG-360 Selling and Sales Management 6

Department Offered Lecturer

Business Administration Not Offered yet

Year of Study Level of Course Language of Instruction
2" to 4" Intermediate / Advanced English

Course Aims and Objectives

To enable students gain an understanding in the foltpataas:
- The sales perspective

- Sales strategies and techniques

- The personal selling process

- Preparation: prospecting and approaching

- Presentation and handling objections

- Closing, confirming and after-sale follow-up

- Relationship selling

- Retail store selling

- Recruitment and selection of salespersons

- Orientation and training

- Organization, motivation and compensation

- Assessing sales performance

- Automated selling, telemarketing and Internetketing
- Sales forecasting and budgeting

Course Description:
This course prepares students to master the art of sellmgedationship process as well as the management of the
sales force including selection, training, compensation andatont

Prerequisite(s)
MKTG-291 Marketing, Fundamental Knowledge of Marketing

Type of Course
RequirementBSc in Business Administration (Marketing) and BBA in kkting
Elective: All other Business Programmes

Teaching Method
The course is structured around lectures, problem and casesilisrsy individual and group prepared assignments.

Course Teaching Hours
42 hours.

Assessment
Project/homework:10%  Mid-Term: 40% Final Exam: 50%

Required Textbook
JOBBER, DAVID AND LANCASTER, GEOFFREY. SELLING & SALES MANAGEMENT. 5TH ED. PRENTICE-HALL , 2000

Recommended Reading

Manning, Gerald and Reece, Barry. Selling Todaytdig Quality Partnershipg'th ed. Prentice-Hall, 1998.
Jobber, David. The CIM Handbook of Selling and S&8#&ategyButterworth-Heinnemann, 1997.

Use of educational videos.
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ECTS Course Syllabus

BENG 100: College English
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
BENG-100 College English 3

Department Semester Lecturer

Language Fall, Spring, Summer Dr Maria Kogetsides
Year of Study Level of Course Language of Instruction
1,2 Introductory English

Course Aims and Objectives
To improve the students reading and writing skills tddvetquip them with the demands of academic writing and
research.

Course Contents

The course is an upper-intermediate level grammar and skillsegdacusing on reading and writing in an academic
context. The course cover areas of complex grammar, inclueliogted speech and conditionals, sentence structure
(simple, complex and compound), paragraph and rudimentargasition skills.

Prerequisites
BENG90 or NEPTON (English placement test)

Type of Course
Required all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, MORme Computers, Computer Labs and
Language Lab. Teachers may also use a mix of lectures, tutodaésstudies, student presentations, group work,
role play, and field visits and have visiting specialigt® lectures.

Course Teaching Hours
Fall and Spring: 6 hours a week over a thirteen week sem8stamer: 10 hours a week over seven weeks.

Assessment
Final exam 40%, Midterm 30%, Continuous 30%

Required Textbook
Bolton, David and Noel Goodefnglish Grammar in Stehondon: Richmond 1996
Cortina, Joe and Janet Eld@pening Doors: Understanding College Readingndon: McGraw Hill 1998.
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ECTS Course Syllabus

ENGL 100: Basic Writing
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
ENGL-100 Basic Writing 3

Department Semester Lecturer

Language Fall, Spring, Summer Dr Paul Stewart

Year of Study Level of Course Language of Instruction
12,34 Introductory English

Course Aims and Objectives
The course is designed to ground the students in theafuertals of good writing practice in English and to
introduce the student to a diversity of essay styles.

Course Contents

The course focuses on the paragraph and essay and coverssieh as organization, the writing process,
appropriate use of diction, topic sentences and thesis stageriidigt essay styles covered include: description,
narration, comparison and contrast, process analysis andemgu

Prerequisites
BENG100 College English

Type of Course
Required all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, MORme Computers, Computer Labs and
Language Lab. Teachers may also use a mix of lectures, tutoasésstudies, student presentations, group work,
role play, literature review, analysis of research data, atdlvisits and have visiting specialists give lectures.

Course Teaching Hours
Fall and Spring: 3 hours a week over a thirteen week sem8stamer: 6 hours a week over seven weeks.

Assessment
Final exam 40%, Midterm 30%, Continuous 30%

Required Textbook
Evergreen with Readingby Fawcett and Sandberg, sixth edition (Houghton aifidirl
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ECTS Course Syllabus

ENGL 101: Composition
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
ENGL-101 Composition 3

Department Semester Lecturer

Language Fall., Spring, Summer Dr Paul Stewart

Year of Study Level of Course Language of Instruction
3,4 I ntermediate English

Course Aims and Objectives
To equip the student with the skills of written dis@®jremphasizing expository and persuasive prose as well as
research techniques and proper documentation methods .

Course Contents

The course is designed to improve the essay-writingiabiof the student, particularly within an academic context
Areas focussed upon include: the writing process, orgamisaf essays, diction, critical thought, argument, the
research paper and referencing (MLA style).

Prerequisites
ENGL-100: Basic Writing

Type of Course
Required all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, MORme Computers, Computer Labs and
Language Lab. Teachers may also use a mix of lectures, tutoasésstudies, student presentations, group work,
role play, literature review, analysis of research data, afdi\fisits and have visiting specialists give lectures.

Course Teaching Hours
Fall and Spring: 3 hours a week over a thirteen week sem8stemer: 6 hours a week over seven weeks.

Assessment
Final exam 40%, Midterm 30%, Continuous 30%

Required Textbook
Writing With A PurposeJoseph F. Trimmer, (New York: Houghton Mifflin, 200
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ECTS Course Syllabus

BADM 231: Business Communication
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
BADM-231 Business Communications 3

Department Semester Lecturer

Languages Fall, Spring, Summer Ms. Andry Sophocleous
Year of Study Level of Course Language of Instruction
2,34 Intermediate English

Course Aims and Objectives
To improve the students' business writing skills, as agltrengthen their business communication skills.

Course Contents
The student will become acquainted with the methods of comeations prevalent within a business context. The
skills of letter writing, drafting proposals, reportiting and public speaking are covered.

Prerequisites
ENGL101 English Composition

Type of Course
Required all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, MORme Computers, Computer Labs and
Language Lab. Teachers may also use a mix of lectures, tutoasésstudies, student presentations, group work,
role play, literature review, analysis of research data, afdi\fisits and have visiting specialists give lectures.

Course Teaching Hours
Fall and Spring: 3 hours a week over a thirteen week sem8stemer: 6 hours a week over seven weeks.

Assessment
Final exam 40%, Midterm 30%, Continuous 30%

Required Textbook
Bovee, C. and Thill, J. V. (2003) Business CommunigaTioday (' Edition), New Jersey: Prentice Hall
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ECTS Course Syllabus

BADM 332: Technical Writing and Research
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
BADM-332 Technical Writing and Research 3

Department Semester Lecturer

Language Fall, Spring Mr James Mollison
Year of Study Level of Course Language of Instruction
3,4 Advanced English

Course Aims and Objectives
The student will learn the skills associated with applieiting, research design and development, electronic
communication and research reporting and planning.

Course Contents

The course focuses on how to research and write technicaingmts as well as how to critically evaluate reports,
articles and other documents written by others. Areas covaphade: communication needs, problem solving,
document structures, oral presentations and visuals, @epbessay documentation.

Prerequisites
ENGL101 English Composition

Type of Course
Required all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, MORme Computers, Computer Labs and
Language Lab. Teachers may also use a mix of lectures, tutoasésstudies, student presentations, group work,
role play, literature review, analysis of research data, afdi\fisits and have visiting specialists give lectures.

Course Teaching Hours
3 hours a week over a thirteen week semester.

Assessment
Final exam 40%, Midterm 30%, Continuous 30%

Required Textbook
John M. LannonTechnical Communication

Recommended Reading
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ECTS Course Syllabus

COMM 200: Business and Professional Communication
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
COMM-200 Business And Professional Communicatior8

Department Semester Lecturer

Language Fall, Spring, Summer Ms Kathrine Fincham
Year of Study Level of Course Language of Instruction
2,34 Intermediate English

Course Aims and Objectives

This course is designed for the student who anticipateseercin business or a profession. The student willystud
business and human communication theories and effective reawtirigstening techniques. Non-verbal symbols are
also discussed. Students will be taught how to condueffactive interview.

Course Contents

In order to understand the importance of improving coamigation skills and to understand the human
communication process, students will become acquainted withdsgssand human communication theories,
effective reading and listening techniques, the importanceon¥&tbal Symbols and interview conduct.

Prerequisites
ENGL101 English Composition

Type of Course
Required all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, MORme Computers, Computer Labs and
Language Lab. Teachers may also use a mix of lectures, tutoas¢sstudies, student presentations, group work,
role play, literature review, analysis of research data, atdlvisits and have visiting specialists give lectures.

Course Teaching Hours
Fall and Spring: 3 hours a week over a thirteen week sem8stamer: 6 hours a week over seven weeks.

Assessment
Participation: 15%. Assignments 20%. Presentations: Mi#leTerm: 20%. Final Exam: 30%

Required Textbook
Bradley and BairdCommunication for Business and Professj@$Edition

Recommended Reading
Sorrels Business Communication Fundamentals
Hayes and BairdZommunication for Business and Professions

50



ECTS Course Syllabus

COMP-150 Microcomputer Applications
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits

COMP-150 Microcomputer Applications 6

Department Semester Lecturer

Computer Science Fall, Spring, Summer Maria Hadjiparaskeaaitls
Year of Study Level of Course Language of Instruction

1% Introductory English

Course Aims and Objectives
This course is designed to introduce students to the basiepts of computers, acquaint them with windows,
popular application software and expose them to the Internet

Course Contents

Students gain knowledge on the Essentials of Computingepts, Microsoft Windows, and Internet.They deal

with different software categories using programs that areded in the Microsoft Office Package and. are also
exposed to the Internet. More specifically the topics of theseoinclude: Word Processors (Microsoft Word),

Spreadsheets (Microsoft Excel), Presentation Graphics (Mi¢résmferPoint), Database Management Systems
(Microsoft Access), World Wide Web and Electronic Mail.

Prerequisite(s)
None

Type of Course
Elective In all the non-science programs.

Teaching Methods
The course is delivered through a mixture of lectures, laiseptations, lab tutorials and practical exercises,
assignments and project(s). Additional media and studentéecupplmements are used.

Course Teaching Hours

42 hours (42 hours lectures/lab presentations/lab tutorile course is delivered during the Fall and Spring
semesters in 14-weeks (3 hours/week). During the Summeiorsetb® course is delivered in 7 weeks (6
hours/week).

Assessment
Class Participation: 0-5% Homework/Project(s): 10-2Bfi6-Term(s): 40-50% Final Exam: 40-50%

Required Textbook

Robert T. Grauer and Maryann Barber, Exploring Office X&lume |, Enhanced Edition, Prentice Hall Inc., 2002.
ISBN 0-13-182405-8.
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ECTS Course Syllabus

COMP-151 Fundamental Concepts of Computers and Informatio Technology
Department of Computer Science
Intercollege, Cyprus

Course Code Course Name ECTS Credits
COMP-151 COMP-151Fund Conc. of Info & Comp 6

Department Offered Lecturer

Computer Science Fall, Spring, Summer Dr Lefteris Economou
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims and Objectives
To introduce students to the basic concepts of Computdrmormation Technology

Course Contents

This course is an introduction to computers and infdongirocessing. It covers computer literacy topics inclydin

a brief history of computing, examination of informatietinology, the processing unit, computer number systems
and data representation, input/output media and devicessrgrand secondary storage, application and systems
software, systems development life cycle, computer progragitanguages, files and databases, data
communications, future trends in technology and introdadb the Internet and the impact of computers on society.

Prerequisite(s)
None

Type of course
Compulsory Computer Science and Business Administration (Managemfenination Systems)
Elective All other Programs

Teaching Methods
The course is delivered through a mixture of lectures, g assignments.

Course Teaching Hours
42 hours. The course is delivered during the Fall anch§méemesters in 14-weeks (3 hours/week). During the
summer session the course is delivered in 7 weeks (6 Wweets)/

Assessment
Homework-Assignments: 10% Test:15% Mid-Term: 25% Hiham: 50%

Required Textbook
L. Long and N. Long, Computer2002, §' Edition, Prentice Hall, (ISBN: 0-13-092980-8)

Recommended Reading
Computers: Tools for an Information Age, Eighth Editio
by H. L. CapronJ. A. JohnsorPrentice Hall; 8th edition (May 23, 2003) ISBN: 0133400
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ECTS Course Syllabus

COMP-160 Introduction to Multimedia
Department of Computer Science, Multimedia Program
Intercollege, Cyprus

Course Code Course Title ECTS Credits
COMP-160 Introduction to Multimedia 3

Department Semester Lecturer

Computer Science Fall, Spring Mrs Liza Pieridou
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims and Objectives

The course introduces the student to the basic conceptdtohauia and investigates on how multimedia is
changing our world. The students have the opportuniigaim and use the cutting edge technology of Multimedia
hardware and software through the final project.

Course Contents

- Intro to Multimedia (Categories, Evolution, Applicatidns

- Multimedia and the Internet

- Multimedia Graphics (creation, manipulation, Adobe PhHuoip®

- Animation (uses, types, methods and tools, Macromedia)Flash
- Video (frame rate and editing, Premier)

- Sound (Wavelab)

- Text and Typography

- Designing a Multimedia Application

Prerequisite(s)
None

Type of Course

- Compulsory for Multimedia program

- Elective: Business Administration (Management Informatiystems), Communications, Computer Science,
Design, Hotel Management and all other programs.

Teaching Methods
The teaching method consists of lectures, software demoosir&D-ROM exploration of relevant material,
practical exercises based on personal or teamwork, assignmeimsdigitiial guidance.

Course Teaching Hours
42 hours (18 hours lectures/presentations + 24 hoursalabpwork). The course is delivered during the Fall and
Spring semesters in 14-weeks (3 hours/week).

Assessment

- PRACTICAL EXERCISES PARTICIPATION, ATTENDANCE.........iiiiiiiiieieeeaeas 30%
- Comprehensive Mid-term test............cc.vvvcemmmmmeeeeeeeee s e e 30%

- Final practical project, presentation..........cccccceeeecvvvvvreerieneeeeinene e 40%

Required Textbook
C. COOROUGH;Multimedia and the Web”Harcourt College Publishers, 2001
(ISBN: 0-03-032188-3)

Recommended Reading
Kymberlee Weil “Macromedia Flash MX, Hands On TrainihgSBN:0-321-11272-5
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ECTS Course Syllabus

COMP-161 Interactive Multimedia Development
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits
COMP-161 Interactive Multimedia Development 3

Department Semester Lecturer

Computer Science Fall, Spring Ms Elina Pavlides
Year of Study Level of Course Language of Instruction
2" Intrermediate English

Course Aims and Objectives

To introduce students to the concepts and techniqueseoédtive Mutlimedia Development through the creation of
functional interfaces. The course enables students to geadb@tter understanding of multimedia and explore the
possibilities it has to offer with the use of the Macroiaddash software.

Course Contents

The course introduces the students to the creation of basigational interaction through tthe understanding of
usability tips. Students will also learn to review saleweb sites carrying both Good and Bad design features
where they are expected to create creative thinking as to siteatdinal project into a more functional interface.
More specifically the following topics are covered: Jetr audience, Navigational structures, Design feutures,
Interface styles, Rollover buttons, Guide layers, Interactitim labels, Non-linear structures of narrative.

Prerequisite(s)
COMP-160

Type of Course
Required Multimedia,Elective Graphic Communication

Teaching Methods
The teaching method will consist of lecturers, CD-ROM erailon, web site critique, projection of relevant
material, practical exercises based on personal or team work,rassigrand individual guidance.

Course Teaching Hours
42 hours (18 hours lectures/presentations + 24 hoursakalop work). The course is delivered during the Fall or
Spring semesters in 14-weeks (3 hours/week).

Assessment

Practical project 1, presentation...............cccccoeeeininnenne. 20%
Comprehensive Mid-Term test.............cooviiiviiiieennnnn, 30%

Final project, presentation................cooviiiiiiiene e, 50%

Required Textbook
Kymberlee Weil, Macromedia Flash MX 2004- Hands on Trainfegch Pit Press, December 2003.

Recommended Reading
Macromedia Flash On-line Help.
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ECTS Course Syllabus

COMP-351 Information System Concepts
Department of Computer Science
Intercollege, Cyprus

Course Code Course Name ECTS Credits
COMP-351 Information System Concepts 6

Department Offered Lecturer

Computer Science Fall Christos Loizou

Year of Study Level of Course Language of Instruction
2" or 3¢ Intermediate English

Course Aims

To introduce students the concepts of the InformationeSystand how may be applied to a business professional
environment for creating a competitive advantage.

Course Description

With this course the students should be able to unddrataa challenges involved in applying information
technology successfully. This includes identifying theedéht components of an information system (customers,
product, business process, participants, information, eafthology), different types of information systems, related
issues (communication, decision making, ethics, etc.), irtom system planning, building and maintaining an
information system, and information system security andrabriThe course will be delivered as a mixture of
lectures, case study discussions, exercises and assignnantareYadvised to consult the relevant reading material
before coming to class so that you can participate in classgsion.

Prerequisite(s)
COMP-151A: Fundamental Concepts of Information and Caenpiechnology

Type of Course
Elective Computer Science, Business Administration (Managemeoitnhaition Systems) and all other programs

Teaching Method
The course is delivered through a mixture of lectures, ptasens, practical case analyses and assignments.

Course Teaching Hours
42 hours lectures and presentations. The course is ddligaring the Fall semester in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30-40% Final Exat-50%

Required Textbook
Required: James A. O'Brien, Introduction to informatipstesms. Essentials for the e-Business enterpride. 12
Edition, McGraw-Hill Irwin, 2005. (ISBN: 0-07-289042)

Recommended Reading

James A. O'Brien, Introduction to information systensseBtials for the e-Business enterprisé&. Bdition,
McGraw-Hill Irwin, 2003. (ISBN: 0-07-247264-2).

Any general computer or business magazine.
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ECTS Course Syllabus

MATH-105 Intermediate Algebra
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits

MATH-105 Intermediate Algebra 6

Department Semester Lecturer

Computer Science Fall, Spring, Summer Dr Stavros Pouloukas
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims and Objectives
This course provides the students with basic algebra skills.

Course Contents
Areas covered include real number properties, polynomialsaatdring, rational expressions, solving equations,
graphs of linear equations and inequalities, exponentsagiithls, second-degree equations and inequalities

Prerequisite(s)
None.

Type of Course
Elective In Business Administration and other programs

Teaching Method
The course is delivered through a mixture of lectures, itlsorpractical exercises, assignments and quizzes.
Additional media and student/lecturer supplements are also used

Course Teaching Hours
42 hours (42 hours lectures/presentations/tutorials). Theseas delivered during the Fall and Spring semesters in
14-weeks (3 hours/week). During the Summer session thee@udelivered in 7 weeks (6 hours/week).

Assessment
Class Participation/Homework/Quizzes: 10% Mid-Terms: 50% inallEExam: 40%

Required Textbook
Dugopolski, Intermediate Algebra, Fourth Edition, McGitdil, 2004. ISBN: 0-07-244393-6.
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ECTS Course Syllabus

MATH-150 Finite Mathematics
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits

MATH-150 Finite Mathematics 6

Department Semester Lecturer

Computer Science Fall, Spring, Summer Maria Hadjiparaskeva Adamides
Year of Study Level of Course Language of Instruction

1% Introductory English

Course Aims and Objectives
This course is designed to give the students a backgrounththematics as a tool for making effective business
decisions.

Course Contents

The material of this course can be grouped into two maiméis: Linear Algebra and Applications; Combinatorics,
Probability and applications. More specifically the followitapics are covered: Linear Equations, Systems of
Linear Equations, Matrices, Linear Programming (Geometric @ggr and Simplex Method), Sets, Counting

Techniques, Probability, Markov Chains and Game Theory.

Prerequisite(s)
MATH-105 (Intermediate Algebra) or MATH-160 (College Algapor Pass the Mathematics Placement Test 105
(MPT-105) or Pass the Mathematics Placement Test 160 (B)-1

Type of Course
Elective In Business Administration and other programs

Teaching Methods

The course is delivered through a mixture of lectures, alggrpractical exercises, assignments and quizzes. Lab
presentations and lab tutorials using an appropriate matlamatftware and/or demonstrations by a graphic
calculator are also used.

Course Teaching Hours
56 hours (56 hours lectures/presentations/tutorials).cbbese is delivered during the Fall and Spring semesters in
14-weeks (4 hours/week). During the Summer session theec@udelivered in 7 weeks (8 hours/week).

Assessment
Class Participation/Homework/Quizzes: 0-30% Mid-Term(8)58% Final Exam: 40-50%

Required Textbook

Mizrahi and Sullivan, Finite Mathematics/An Applied Approa8th edition, New York: John Wiley & Sons Inc.,
2000. ISBN 0-471-32202-4.
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ECTS Course Syllabus

MATH-160 College Algebra
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits

MATH-160 College Algebra 6

Department Semester Lecturer

Computer Science Fall, Spring, Summer Maria Hadjiparaskeva Adamides
Year of Study Level of Course Language of Instruction

1% Introductory English

Course Aims and Objectives
This course is designed to give the students a backgrouhe ailgebra and trigonometry elements necessary for any
other subsequent mathematics courses in the curriculum.

Course Contents

This course develops the fundamental concepts of algebra gmadotmetry. More specifically, the course covers the
following topics: Equations and Inequalities, Polynomaald Rational Functions, Exponential and Logarithmic
Functions, Trigonometric Functions, and Graphs.

Prerequisite(s)
None

Type of Course
Elective In Computer Science and Computer Engineering.

Teaching Methods
The course is delivered through a mixture of lectures, praatixatcises, assignments, quizzes, and tutorials.
Additional media and student/lecturer supplements are alslo use

Course Teaching Hours
42 hours (42 hours lectures/presentations/tutorials). Theseads delivered during the Fall and Spring semesters in
14-weeks (3 hours/week). During the Summer session theecmudelivered in 7 weeks (6 hours/week).

Assessment
Class Participation/Homework/Quizzes: 5-20% Mid-Term(s)48% Final Exam: 40-50%

Required Textbook

Michael Sullivan, Algebra & Trigonometry, Pearson Educatioi,, 17" Edition, New Jersey, 2005. ISBN 0-13-
143073-4.
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ECTS Course Syllabus

MATH-190 Calculus and Analytic Geometry |
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits
MATH-190 Calculus and Analytic Geometry | 6

Department Semester Lecturer

Computer Science Fall, Spring, Summer Dr George Portides
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims and Objectives
This course introduces the student to the concept of idiniial calculus with both theory and applications. It also
prepares the student for the continuation of calcultisamext two calculus courses (MATH-191 and MATH -270).

Course Contents

The course includes a thorough reference to the fundamemeépts of infinitesimal calculus such as limits,
derivatives, and integrals. More specifically the followingits are covered: Basic theory of real valued functions,
limits and continuity, the derivative and some of itslaggions, implicit differentiation, L’'Hopital’s rule, anadis of
functions, Rolle 's Theorem, Mean value theorem, and elemethizoyy of integration.

Prerequisite(s)
MATH-160: College Algebra OR Pass the Mathematics Placenth{MPT-160); minimum efficiency in algebra
and trigonometry.

Type of Course
CompulsoryIn Applied Mathematics, Computer Science and Computemgéerging.
Elective In all other programs.

Teaching Methods
The course is delivered through a mixture of lectures, haagttorials, practical exercises and assignments.

Course Teaching Hours
56 hours (56 hours lectures/presentations/tutorials). Theseds delivered during the Fall and Spring semesters in
14-weeks (4 hours/week). During the Summer session theecmudelivered in 7 weeks (8 hours/week).

Assessment
Class Participation/Homework/Quizzes: 0-30% Mid-Term(s)58% Final Exam: 40-50%

Required Textbook
Howard A. Anton, Irl Bivens, Stephen Davis, Calculus/esgh Edition, Wiley 2002. ISBN: 0-471-38157-8.
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ECTS Course Syllabus

MATH-191 Calculus and Analytic Geometry |l
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits
MATH-191 Calculus and Analytic Geometry Il 6

Department Semester Lecturer

Computer Science Fall, Spring Dr George Chailos
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims and Objectives
This course provides the student with further study of aadcim both theory and applications. It also prepares the
student for the next course in calculus as well as othemesEicourses.

Course Contents

The course offers a thorough study of the concepts inteatlin MATH-190 course and in addition it introduces the
student to new notions. More specifically, the followtngics are covered: Applications of the definite integral i
geometry, science and engineering, principles of integral evatuatid improper integrals, mathematical modeling
with differential equations, the theory of infinite and moweries, analytic geometry in calculus and introduction on
the conic sections.

Prerequisite(s)
MATH-190: Calculus and Analytic Geometry |

Type of Course
CompulsoryIn Applied Mathematics, Computer Science and Computemgéeging.
Elective In all other programs.

Teaching Methods
The course is delivered through a mixture of lectures, haagtorials, practical exercises and assignments.

Course Teaching Hours
56 hours (56 hours lectures/presentations/tutorials). Theseads delivered during the Fall and Spring semesters in
14-weeks (4 hours/week).

Assessment
Class Participation/Homework/Quizzes: 0-30% Mid-Term(8)58% Final Exam: 40-50%

Required Textbook
Howard A. Anton, Irl Bivens, Stephen Davis, Calculus/esgh Edition, Wiley 2002. ISBN: 0-471-38157-8.
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ECTS Course Syllabus

MATH-220 Statistics
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits
MATH-220 Statistics 6

Department Semester Lecturer

Computer Science Fall, Spring, Summer Dr Stavros Pouloukas
Year of Study Level of Course Language of Instruction
2nd Intermediate English

Course Aims and Objectives
To familiarize students with basic concepts of statisticstlagid application. To treat statistics as an aid to decision
making.

Course Contents

The course includes a thorough reference to déiserigtatistics, a brief reference to ptrobabilitgory and probability
distributions and an introduction to statisticalenrence. More specifically the following topics arevermd: Data
Summarizing, Histograms, Frequency Distributions, Measwt Central Tendency, Measures of Variation,
Introduction to Probability Theory, Discrete Probabilijistributions, The Normal Distribution, Sampling
Distributions, Parameter Estimation, Confidence Intervals-ymibthesis Testing.

Prerequisite(s)
MATH-105 (Intermediate Algebra) or MATH-160 (College Algapor Pass the Mathematics Placement Test 105
(MPT-105) or Pass the Mathematics Placement Test 160 (B -1

Type of Course
Compulsory In Business Administration
Elective In other programs

Teaching Methods

The course is delivered through a mixture of lectures, alggrpractical exercises, assignments and quizzes. Lab
presentations and lab tutorials using an appropriate matltamatftware and/or demonstrations by a graphic
calculator are also used.

Course Teaching Hours
56 hours (56 hours lectures/presentations/tutorials). Theseds delivered during the Fall and Spring semesters in
14-weeks (4 hours/week). During the Summer session theecmudelivered in 7 weeks (8 hours/week).

Assessment
Class Participation/Homework/Quizzes: 0-30% Mid-Term(s)58% Final Exam: 40-50%

Required Textbook
Brace and Brace, Understandable Statistics, 7th Edition, Houdhifflin, 2003. ISBN 0-618-20554-3.
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ECTS Course Syllabus

MATH-320 Advanced Statistics
Department of Computer Science
Intercollege, Cyprus

Course Code Course Title ECTS Credits
MATH-320 Advanced Statistics 6

Department Semester Lecturer

Computer Science Fall, Spring Dr Haritini Tsangari
Year of Study Level of Course Language of Instruction
3 Advanced English

Course Aims and Objectives
To familiarize students with advanced statistical tests spediesigned for applications in business problems. This
course is a continuation of Introductory Statistics.

Course Contents
The following topics are covered: Correlation and RegresAiwalysis, Analysis of Qualitative Data, Analysis of
Variance, Nonparametric tests, Time Series Analysis.

Prerequisite(s)
MATH-220: Statistics

Type of Course
CompulsoryIn Applied Mathematics.
Elective In all other programs.

Teaching Methods
The course is delivered through a mixture of lectures, haagttorials, practical exercises and assignments.

Course Teaching Hours
42 hours (42 hours lectures/presentations/tutorials). Theseas delivered during the Fall and Spring semesters in
14-weeks (3 hours/week).

Assessment
Class Participation/Homework/Quizzes: 0-30% Mid-Term(s)53% Final Exam: 40-50%

Required Textbook

Mason, Lind and Marchal, Statistical Techniques in BusinagdsEconomics, Irwin-Mc Graw-Hill, 1996. ISBN: 0O-
073-03929-2
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ECTS Course Syllabus

DES — 110 Introduction to the Visual Arts
Department of Design
Intercollege, Cyprus

Course Code Course Name ECTS Credits
DES-110 Introduction to the Visual Arts 6

Department Offered Lecturer

Liberal Arts Fall, Spring Thereza Spanos

Year of Study Level of Course Language of Instruction
1% Year Introductory English

Course Aims and Objectives

To promote discussion and reflection, to encourage the spirésearch and learning whilst helping the students
gain a lifelong appreciation of art. The student is also eaged to undertake a journey of self exploration through
art.

Course Contents

Introduction to the Visual Arts is a survey course whighmines developments in art starting fro the Cave paintings
and ending with the early Renaissance. The early arts @f &amdi China are also covered. Emphasis lies on (1) the
meanings and functions assigned to the visual arts durengdriods which we will be considering and (2) various
characteristics of the works we are looking at — e.g. thee"stylibject matter”, in which they were made — related to
these prevailing towards art and its meanings.

Prerequisite(s)
None

Type of Course
Electiv.

Teaching Method
The course is delivered through lectures, workshops, pspjaeictical exercises, study journals and assignments.

Course Teaching Hours
42 hours. The course is delivered during the Fall anth@pemesters in 14-weeks (3 hours/week).

Assessment
Projects: 40% Participation/Attendance: 10% Final Exam: 50%

Required Textbooks
E.H. Gombrich, The story of Art, Phaidon Oxford

Recommended Reading

Honour and Fleming, A World History of Art, Macmilld&ublishers
Johnson, Art: A new History, Phoenix Publishers

Buser, Experiencing Art Around us, West Publishing @any, U.S.

63



ECTS Course Syllabus

DES-111 Greek Art
Department of Design
Intercollege, Cyprus

Course Code Course Name ECTS Credits

DES-111 Greek Art 6

Department Offered Lecturer

Design Fall, Spring Spanos Thereza

Year of Study Level of Course Language of Instruction
1% Year Introductory English

Course Aims and Objectives

To introduce to the students the development of Greekthkaugh the ages and its vital importance as the

foundation for western thought and visual perception.

Course Contents

This introduction to Greek Art, follows a developmentdffrom early cycladic art to the art of the Hellenistic age.
Various art forms such as architecture, sculpture, paiatigigpottery are covered with reference to society, politics,
philosophy, religion, symbol and myth. Form and fumttare also related to fundamental issues of Greek thought
such as: “Man is the measure for all things”, “Protagorasthviencourages an understanding of critical thinking

and aesthetics which claims such a pivotal role in the subgadgsziopment of the western world.

Prerequisite(s)
None

Type of Course
Elective

Teaching Method
The course is delivered through lectures, projects and assigsim

Course Teaching Hours
42 hours (14-weeks 3 hours/week).

Assessment
Homework/Attendance: 20% Mid-Term: 30%Final Exam: 50%

Required Textbook
Spivey, J. Greek art, Art and Ideas

Recommended Reading

Osborne, R._Archaic and Classical Greek @xtford History of Art.
Laisne,C. Art of Ancient Greece

Preziosi, V. Aegean Art and Architectu@xford History of Art
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ECTS Course Syllabus

ENGL 102: Introduction to Western World Literature and Compaosition
Department of Languages
Intercollege, Cyprus

Course Code Course Title ECTS Credits
ENGL-102 Introduction To Western World Literature 6

And Composition
Department Semester Lecturer
Languages Fall, Spring, Summer Dr Paul Stewart
Year of Study Level of Course Language of Instruction
3,4 Advanced English

Course Aims and Objectives
The course seeks to ground the student in the diversitestern literature and the techniques of literary criticism
appropriate to fiction and poetry.

Course Contents

Through a study of a wide range of prose and poetry, ghidfnor in English translation, the student shouldble

to understand, criticise and evaluate literary texts. A knowlexfghe terminology of literature will be acquired.
Many issues of a broader nature will be raised, which imelyde such subjects as personal and ethnic identity,
religion, politics (in its broadest sense), myth, the n&mdliterature, the role of the author, psychoanalysis,
biography, and postmodern thought.

Prerequisites
ENGL101 English Composition

Type of Course
Elective all degrees

Teaching Methods

Facilities are available for PowerPoint lecture presentations, YOR&me Computers, Computer Labs. Teachers
may also use a mix of lectures, tutorials, case studiegrdtpoesentations, group work, role play, literatureengyi
analysis of research data, and field visits and have visifiegialists give lectures.

Course Teaching Hours
Fall and Spring: 3 hours a week over a thirteen week sem8stamer: 6 hours a week over seven weeks.

Assessment
Final exam 40%, Midterm 30%, Continuous 30%

Required Textbook
Literature: An Introduction to Fiction, Poetry and Drap?a.J. Kennedy & Dana Gioia, compact ed. (New York:
HarperCollins, 2000).

Recommended Reading
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ECTS Course Syllabus

HIST-201 World History to 1500
Department of International Relations
Intercollege, Cyprus

Course Code Course Name ECTS Credits

HIST-201 World History to 1500 6

Department Offered Lecturer

International Relations Fall, Spring Dr Hubert Faustmann
Year of Study Level of Course Language of Instruction
2" Year Intermediate English

Course Aims

This course provides the student with an understanditifgeahajor themes in world history from ancient times to
1500 AD.

Course Description
It focuses on the emergence, evolution and interaction i wivilazations

Prerequisite(s)
None

Type of Course
Elective in all programs

Teaching Method
The course is delivered through a mixture of lectures, praetkeatises and assignments.

Course Teaching Hours
42 hours. The course is delivered during the Falll &pring semesters in 14-weeks (3
hours/week).

Assessment
Midterm | (40%), Term paper (15%), Final Exam (40%), €lpaarticipation (5%).

Required Textbook
McKay, History of World Societiess™ edition, Houghton-Mifflin, ISBN 0395-944902

Recommended Reading

John Fine, The Early Medieval Balkarihe University of Michigan Press, 1991

Bernard Lewis, The Arabs in Histgridarper Torchbooks (various editions)

Halil Inalcik, The Ottoman Empirelhe Classical Age 1300-1600, Weidenfeld and Nicholgdh 1973
Michael grant, The Rise of the Greelharles Scribner’'s Sons) New York, 1987

Spyros Vryouis, Byzantium and Eurgp&eidenfeld and Nicholson Ltd), 1966
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ECTS Course Syllabus

HIST-202 World History Since 1500
Department of International Relations
Intercollege, Cyprus

Course Code Course Name ECTS Credits

HIST-202 World History since 1500 6

Department Offered Lecturer

International Relations Fall Dr Hubert Faustmann
Year of Study Level of Course Language of Instruction
2" Year Intermediate English

Course Aims and Objectives

Attention is paid to developing the students undedstanof the historical roots of contemporary global resiti
They will also become familiar with various philosophical depeients and conceptual models developed by
ancient civilisations.

Course Contents
This course provides the student with a survey of the nttagones of world history after 1500 AD.

Prerequisite(s)
None

Co requisites(s)
None

Type of Course
Elective in all programs

Teaching Method
The course is delivered through a mixture of lectures, praetkeatises and assignments.

Course Teaching Hours
42 hours. The course is delivered during the Fall semestdriveeks (3 hours/week).

Assessment
Midterm (30%), Essay/Presentations (30%), Participati@md#ince (10%), Final Exam (30%).

Required Textbook
Roberts, J.M., The Penquin History of the Wor{tilondon et al.: Penguin, 1995)

RECOMMENDED READING
Bazoun, Jacques: Form Dawn to Decadence. 500 Years of Westarral Life (New York: HarperCollins, 2000)
Bell, P.M.H.: The World since 1945. An International Stud@london: Arnold, 2001)
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ECTS Course Syllabus

HIST-203 Modern Europe
Department of International Relations
Intercollege, Cyprus

Course Code Course Name ECTS Credits

HIST-203 Modern Europe 8

Department Offered Lecturer

International Relations Fall Dr Hubert Faustmann
Year of Study Level of Course Language of Insrtuction
2" Year Intermediate English

Course Aims and Objectives

Attention is paid to developing the students understgnoff the historical roots of contemporary European realiti
They will also become familiar with various philosophical’élopments and conceptual models shaping the modern
history of Europe.

Course Contents

This course is an introduction to the history of Modeumope. Beginning with the French revolution an analykis
the major events and developments of European histonbwilonducted. Special emphasis will be given to the
development of political thought and the different ide@egvhich shaped European history fro the Enlightenment
until today.

Prerequisite(s)
None

Type of Course
Elective in all programs

Teaching Method
The course is delivered through a mixture of lectures, praetieatises and assignments.

Course Teaching Hours
42 hours (42 hours lectures/presentations and tutoffdie)course is delivered during the Fall semester in 14-weeks
(3 hours/week).

Assessment
Midterm (30%), Essay/Presentations (30%), Participati@md#ince (10%), Final Exam (30%).

Required Textbook
John Merriman:_Modern Europe. From the Renaissance frédsen{New York)/London: W.W. Norton, 1996

Recommended Reading
Bazoun, Jacques: Form Dawn to Decadence. 500 Years of Westarral Life (New York: HarperCollins, 2000)
Bell, P.M.H.: The World since 1945. An International Stud@london: Arnold, 2001)
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ECTS Course Syllabus

HIST-260 Cyprus History and Culture
Department of International Relations
Intercollege, Cyprus

Course Code Course Name ECTS Credits

HIST-260 Cyprus History and Culture 6

Department Offered Lecturer

International Relations Fall, Spring Mr. Emilios Solomou
Year of Study Level of Course Language of Instruction
2" Year Intermediate English

Course Aims and Objectives

The course aims to cover important aspects of Cyprus Misiod Culture and through these enable students to
understand present-day political, social, economic and cutaakties on the island. The approach adopted will also
encourage the development of critical thinking and tolerancerdsvedher peoples and civilizations.

Course Contents

The course will cover the political and cultural history ofpflis and its historical monuments in order to enable
students to understand the age-long development oflémeliand its people and relate these to today’s reality and
the Cyprus problem.

Prerequisite(s)
None

Type of Course
Elective

Teaching Method
The course is delivered through a mixture of lecturers, vitesentations, student presentations, group discussion
and assignments.

Course Teaching Hours
The course is delivered during the Fall and Spring semestédsweeks (3 hours/week).

Assessment
Coursework 20%, Mid-Term 25%, Attendance & Participatio¥1Binal Exam 45%.

Required Textbook
Hadjidemetriou, K. (2002 history of CyprusNicosia, Hermes Media Press.

Recommended Reading

Alastos, D., (1955)Cyprus in Historyl.ondon:Zeno.

Georgiades, C. Pistory of CyprusNicosia: Demetrakis Christoforou.

Hill, G. (1972).A History of CyprusVol: 1-4. Cambridge: Cambridge University Press.

Hunt, Sir David, ed. (1982Footprints in Cyprus: An Illustrated History.ondon: Trigraph.
Karageorghis, Vassos, (1982yprus: From the Stone Age to the Rom&mgidon, Thames and Hudson.
Tatton-Brown, Veronica., (1997Ancient CyprusLondon: British Museum.
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ECTS Course Syllabus

MUS-110 INTRODUCTION TO MUSIC
Department of Communication
Intercollege, Cyprus

Course Code Course Name ECTS Credits

MUS-110 Introduction to Music 6

Department Offered Lecturer
Communications - Dr Panikos Giorgoudes
Year of Study Level of Course Language of Instruction
1% Introductory English

Course Aims

To introduce students to Music and to the concepts ofcrumglerstanding within a specific culture and social
context.

Course Description

This course presents a chronological survey of the Westeatd'svgreat classical and jazz music, with an emphasis
on listening to specific elements of music, and on the oglishiip of music to cultural and social context of its time
Units on American popular music and non-Western musichreagcluded.

Prerequisite(s)
None

Status of Course
Elective in other programs

Teaching Method
The course is delivered through a mixture of lectures, lisgeand presentations, lab tutorials and assignments.

Course Teaching Hours
42 hours. The course is delivered during the Fall and @pemesters in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30% Final Exam: 50%

Required Textbook

1. Rowell Lewis,Thinking about Music, An Introduction to PhilosophyMufsic, The University of Massachusetts,
Amherst, 1983

2. Course notes will be given and a variety of Audio Gidlkbe presented, which are not necessary to be bought
by the students.

Recommended Reading
Stravinsky lgorPoetics of Music in the Form of Six LessdRspr. New York: Vintage Books, 1956
Schuldt Afnes Crawfordlhe Voices of Time in Musio, American Scholar 45 (1976): 549-559
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ECTS Course Syllabus

PHIL-101 Introduction to Philosophy
Department of Liberal Arts
Intercollege, Cyprus

Course Code Course Name ECTS Credits

PHIL-101 Introduction to Philosophy 6

Department Offered Lecturer

Liberal Arts Fall, Spring Dr Sofronis Sofroniou
Year of Study Level of Course Language of Instruction
1% Year Introductory English

Course Aims

We shall be concerned with philosophical problems as they hesare dealt with by philosophers of the past and as
they have been reformulated in more recent times. The studehewexpected to appreciate, to reproduce, and to
be able to critisize the arguments provided.

Course Description
To examine some of the most important philosophical prabkunh as origin, nature and extent of knowledge, self
and the world.

Prerequisite(s)
None

Status of Course
Elective in all programs

Teaching Method
The course is delivered through a mixture of lectures, siisons, assignments, tests.

Course Teaching Hours
42 hours. The course is delivered during the Fall and &pemester in 14-weeks (3 hours/week) in each semester.

Assessment
Assignments/Mid Terms: 40% Contribution and Attendaa®8b Final Exam: 50%

Required Textbook
Wall, Thomas F. Thinking Critically about Philosophicablems: An Introduction, Wadsworth, 2001

Recommended Reading
None
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ECTS Course Syllabus

PHIL-120 Ethics
Department of Liberal Arts
Intercollege, Cyprus

Course Code Course Name ECTS Credits

PHIL-120 Ethics 6

Department Offered Lecturer

Liberal Arts Fall, Spring Dr Sofronis Sofroniou
Year of Study Level of Course Language of Instruction
1% Year Introductory English

Course Aims

We shall be examining problems in the origin, the foundatiant he nature of ethics as well as problems arising in
the applications of ethics in various concrete contextsfei®ifit approaches to ethics will be examined critically and
their bearing on individual and social behavior will be asskssThe student will be expected to be able to use
fluently both the language and the arguments of mor&gadphy.

Course Description
To introduce the problems and arguments of moral andgadlfihilosophy.

Prerequisite(s)
None

Status of Course
Elective in all programs

Teaching Method
The course is delivered through a mixture of lectures, siisons, assignments, tests.

Course Teaching Hours
42 hours. The course is delivered during the Fall and &pemester in 14-weeks (3 hours/week) in each semester.

Assessment
Assignments/Mid Terms: 40% Contribution and Attendaa®&b Final Exam: 50%

Required Textbook
Wall, Thomas F. Thinking Critically about Philosophicablems: An Introduction, Wadsworth, 2001

Recommended Reading
None
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ECTS Course Syllabus

REL-250 Ancient & Medieval Christian Thought
Department of Liberal Arts
Intercollege, Cyprus

Course Code Course Name ECTS Credits

REL-250 Ancient & Medieval Christian Thought 6

Department Offered Lecturer

Liberal Arts Fall, Spring Dr Andreas Jacovides
Year of Study Level of Course Language of Instruction
2" Year Intermediate English

Course Aims and Objectives

The aim of the course is a survey of the History of @arisTheology from the beginnings of Christianity as a
systematic reflection of the human faith. It focuses oridbas of theologians in connection with the Church, its
institutions, creeds, liturgies, and people.

Course Contents

Early and Medieval Thought focuses upon the developmenhid$t@n Thinking from apostolic times to the eve of
the protestant Reformation and beyond. It centers on thdaédimals of the period who influenced thinking and
practice in their own as well as subsequent times. It alsasés upon important historical, social and political
events that interacted with Christian dogma throughout theres

Prerequisite(s)
None

Type of Course
Elective In all other programs

Teaching Method
The course is delivered through lectures, assignmentsseisos.

Course Teaching Hours
42 hours. The course is delivered during the Fall anth@pemesters in 14-weeks (3 hours/week).

Assessment
Research Paper: 15%, Mid-Term Exam: 35% Attendance: 5% Exaah: 45%

Required Textbooks

A History of Christian Theology: An Introduction, William C. Placher, Westminster Press, Philadelphia,
Pennsylvania, U.S.A., 1983
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ECTS Course Syllabus

ANTH 105 Cultural Anthropology
Department of Psychology
Intercollege, Cyprus

Course Code Course Name ECTS Credits
ANTH-105 Cultural Anthropology 6

Department Offered Lecturer

Liberal Arts Fall, Spring Dr Marios Sarris

Year of Study Level of Course Language of Instruction
1% Year Introductory English

Course Aims and Objectives
This course introduces students to cultural diverasityuman societies. It explores the way in which societies
deal with universal human problems — courtship, sex, ag@rand the family, work and play, identity, meaning,
religion and death. The aim of the course is to render uldiasocieties more understandable, and to help the
student re-assess some of their own cultural assumptions

Course Contents

The course will consider a number of themes, or topios fsoth a theoretical and an empirical point of view:
- race and ethnicity
- the concept of culture and its limitations
- fieldwork as a method of understanding
- kinship and descent
- sex and gender
- reciprocity and exchange
- politics, stratification and social control
- religion, myth and ritual
- pollution and taboo

Prerequisite(s)
None

Type of Course
Elective

Teaching Method
The course is delivered through a mixture of lectures, clsssigbions, class presentations, and use of selected
audio-visual materials.

Course Teaching Hours
42 hours .The course is delivered during the Fall and @pemesters in 14-weeks (3 hours/week).

Assessment
Homework: 20% Mid-Term: 30% Final Exam: 50%

Required Textbooks
Eriksen, Thomas H. Small Places, Large Issues: an uwtiod to Social and Cultural Anthropology
[further reading will be required and designated later]

Recommended Reading
Eriksen, the first four chapters.
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ECTS Course Syllabus

ESCI-200 Society and Environment
Department of Liberal Arts
Intercollege, Cyprus

Course Code Course Name ECTS Credits

ESCI-200 Society and Environment 6

Department Offered Lecturer

Liberal Arts Fall, Spring Dr Costas Papastavros
Year of Study Level of Course Language of Instruction
2" Year Intermediate English

Course Aims

To introduce students to some of the most pressing saihkenvironmental issues that the world is facing today,
focusing on the relationship between human societies andtheahenvironment.

Course Description

This course examines some of the most pressing social sindrenental problems that the world is facing today. It
explores issues such as poverty and wealth, globalizatigmulgiion growth, urbanization, food and agriculture,
pollution, biodiversity conservation, environmental jeest and sustainable development. Through readings,
documentaries, and class discussion, the course addressegitie af these problems and explores alternative
approaches for attaining a more sustainable future.

Language of Instruction
English

Prerequisite(s)
None

Co requisites(s)
None

Status of Course
General Elective

Teaching Method
The course is delivered through lectures, documentaries dis&sssion, and a research assignment.

Course Teaching Hours
42 hours of lecture. The course is delivered during #ilealRd Spring semesters in 14-weeks (3 hours/week).

Assessment
Mid-term Test: 25% Research Paper: 25% Final Exam: 8386s Participation: 15%

Required Textbooks
Seitz, John, L. 2001 {2edition).Global Issues: An IntroductiomBlackwell Publishers.

Starke, Linda (Ed.). 200%tate of the World 2008lew York, USA: W. W. Norton &
Company Ltd./The Worldwatch Institute.

Recommended Reading

Agyeman, Julian, Robert D. Bullard, Bob Evans, and Martlck. 2003 Just Sustainabilities: Development in an
Unequal World London: Earthscan Publications Limited.

Carley, Michael and Philippe Spapens. 198aring the World: Sustainable Living and
Global Equity in the 22l Century London: Earthscan Publications Limited.

75



ECTS Course Syllabus

PSCI - 101
Department of International Relations
Intercollege, Cyprus

Course Code Course Name ECTS Credits

PSCI-101 American National Government 6

Department Offered Lecturer

International Relations Spring Dr Martha Sampson
Year of Study Level of Course Language of Instruction
1 Year Introductory English

Course Aims and Objectives
To introduce students to a concise yet comprehensive pidtihe dmerican National Government. To help the
student develop a critical understanding of the national govemt and the political process.

Course Contents

Study of the federal government in its origins and deareknt. Attention is given to political, economic and
philosophical factors in the formation of the Constituteomd the role of the federal government in the present
American system.

Prerequisite(s)
None

Type of Course
Humanities Elective

Teaching Method
The course is delivered through a mixture of lectures, praetkestises and assignments.

Course Teaching Hours
42 hours . The course is delivered during the Spring geniasl4-weeks (3 hours/week).

Assessment
Midterm | (40%), Term paper (15%), Final Exam (40%), €lparticipation (5%).

Required Textbook

Gitelson, Dudley and Dubnick, American Governmefite@ition, Houghton Mifflin Copyright 2001, USA ISBOk
618-05103-1
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ECTS Course Syllabus

PSY-110 General Psychology |
Department of Social Sciences
Intercollege, Cyprus

Course Code Course Title ECTS Credits

PSY-110 General Psychology | 6

Department Semester Lecturer

Social Sciences Fall, Spring Xenia Hadjicharalambous, PhD
Year of Study Level Of Course Language of Instruction

1% Year Introductory English

Course Aims and Objectives

This introductory course in psychology is designed ¢arty set forth the principles and processes of psychological
research in a way, which is sensitive to the students’ ddjggband interests. Students are expected to gain an
insight into those questions that stimulate investigatidn the complexities of human behavior and mental
processes and develop a sensitive and critical approach to ¢heernés.

Course Contents

This course is a part of a two-term sequence in Introduésyghology. This course will introduce students to the
psychological processes that differentiate human behavigch®egy is the scientific study of human behavior.
This course offers review and discussion on special toghiesries and methods in different areas of contemporary
psychology such as developmental psychology, social psyghdieglth psychology, clinical psychology, cognitive
psychology. It will seek to engage students in raisingoirtant psychological questions and attempt to answer them.
More specifically the following topics will be covered: Psyidyy's scientific methods, biological foundations of
behavior, human development, sensation and perceptioes sthtonsciousness, learning, memory, thinking and
language.

Prerequisite(s)
None

Type of Course
Required

Teaching Methods
Lectures, lab presentations, video films, students’ partioipaind interaction.

Course Teaching Hours
42 hours. The course is delivered during the Fall and &pemesters in 14-weeks (3 hours/week).

Assessment
Test 1: 15%, Test 2: 25%, Final exam: 35%, Coursework, Baféndance-participation: 10%.

Required Textbook
Santrock, J.W. (2002) Psychology Edition. US: McGraw-Hill
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ECTS Course Syllabus

PSY-111 General Psychology Il
Department of Social Sciences
Intercollege, Cyprus

Course Code Course Title ECTS Credits

PSY-111 General Psychology I 6

Department Semester Lecturer

Social Sciences Fall, Spring George A. Georgiou, PhD
Year of Study Level Of Course Language of Instruction

1% Year Introductory English

Course Aims

To introduce students to the study of human developmegityation, emotions, personality, and health psychology.
Historical background, major theoretical approaches, and redesitiys are highlighted and covered.

Course Description

This course is part of a two-term sequence in Introducteygi®logy. This course will introduce students to the
psychological processes that differentiate human behaviour d¥sgghis the scientific study of human behaviour.
This course offers review and discussion on special topiesries, and methods in different areas of contemporary
psychology and scientific research. It will seek to engageestadn raising important questions and help them
answer them. More specifically, the following topics will t@vered: Human development, motivation, cognitive
process, emotion and stress, human personality, social pegghabnormal psychology, psychological therapies,
cultural psychology. This course will also discuss tteetical implications of applied psychological theory.

Prerequisite(s)
PSY-110

Status of Course:
Required

Teaching Methods
The course is delivered through lectures, lab presentatiohstudent participation and interaction.

Course Teaching Hours
42 hours. The course is delivered during the Fall and @pemesters in 14-weeks (3 hours/week).

Assessment
Test 1: 15%, Test 2: 25% Final Exam: 35%, Final projés Participation/Attendance: 10%

Required Textbook
Santrock, John WRsychology(7" Edition). McGraw-Hill (2002).

Recommended Reading

Atkinson, D., Morton, G., & Sue, D. (199&8}ounselling American minoritie8oston:

McGraw-Hill.

Bandura, A. (1997)Self-efficacyNew York: W.H. Freeman.

Bonvillain, N. (1998) Women and merCultural constructs of gendetUpper Saddle River, NJ: Prentice Hall.
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ECTS Course Syllabus

PSY-210 Social Psychology
Department of Social Sciences
Intercollege, Cyprus

Course Code Course Title ECTS Credits
PSY-210 Social Psychology 6

Department Semester Lecturer

Social Sciences Spring Steven Price

Year of Study Level Of Course Language of Instruction
2" Year Intermediate English

Course Aims and Objectives
This introductory course in social psychology isigeed to clearly set forth the principles and ghecesses of social
psychological research in a way that is sensitvle students' capabilities and interests.

Students are expected to gain an insight into thasstions that stimulate investigation into theplexities of human
social behavior and develop a sensitive and dritiggroach to current explanations.

Course Contents

The course will cover the unique social psycholaigapproach and major conceptual and theoretiealsaike: social
perception, social roles, rules and norms, attifiodeation and change, group structure and dynarifiesse will be
applied in important areas of social psychologyt thee of interest to the students, e.g. interpeisattraction,
conformity, aggression, and pro-social behavior.

Prerequisite(s)
Psy-110 and Psy-111

Type of Course
Required

Teaching Methods
Lectures, discussions, on-line quiz work, group work gagsl readings, projects, and video films.

Course Teaching Hours
42 hours. The course is delivered during the Spring seniedtérweeks (3 hours/week).

Assessment
Midterm exam: 20%, Final Exam: 35%, Project: 30%, Quizgmdp work: 15%

Required Textbook
Meyers, David (2004Exploring Social Psychology!®Ed International, McGraw-Hill.
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ECTS Course Syllabus

SOC 101 Principles of Sociology
Department of Liberal Arts
Intercollege, Cyprus

Course Code Course Name ECTS Credits

SOC 101 Principles of Sociology 6

Department Offered Lecturer

Liberal Arts Fall, Spring Dr Stelios Stylianou
Year of Study Level of Course Language of Instruction
1st Year Introductory English

Course Aims and Objectives

To introduce students to the “sociological imaginatiorg., ia way of thinking that emphasizes the connection
between the individual and wider society. Special emphapladed on how social and cultural forces affect the
individual and students are expected to expand their gbiiing by considering these forces as a major patteof t
explanation of social behavior.

Course Contents

The course introduces students to the most important dsrioegociology and the major theoretical perspectives
(functionalism, conflict theory, and symbolic interactionisrheoretical thinking is applied on various substemnti
themes, such as culture and socialization, deviance and sottiall ceocial stratification, global inequalities, gender
inequalities, race and ethnic relations, social institutioms, (@mily, religion, economy), social change and social
movements, and population and the environment.

Prerequisite(s)
None

Type of Course
Compulsory: Social Sciences students (majoring in socidogyor psychology)
Elective: All other Programs

Teaching method
The course is delivered through interactive lectures.

Course Teaching Hours
42 hours of interactive lectures. The course is deliverddglthre Fall and Spring semesters in 14-weeks (3
hours/week).

Assessment
Three quizzes: 3 X 15 = 45%, Cumulative Final Exam: 40%s<participation: 15%

Required Textbook
Schaefer, Richard T. 200%0ciologyeighth edition) Boston: McGraw-Hill.

Recommended Reading
None
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